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1. Introduction 
This report is an investigation of modernity, love, relationships and net-dating. It is 
an attempt to identify peoples’ motives for using net-dating and to clarify what the 
net-daters are looking for. This has been done in a slightly intricate manner, which 
has presented us with methodological challenges.  
We will be working with two well-known sociologists, Zygmunt Bauman and 
Anthony Giddens, who have both been engaged in studies of sex and love. As our 
theoretical chapter will show, they are both concerned with the development that 
modernity as well as an increasing complexity, relating to market economy, 
individuality and social relationships, has created. 
In order to be able to answer our research question and sub-questions we will 
develop a hypothesis. Through the falsification or verification of the hypothesis we 
will, hopefully, gain the necessary knowledge, that will allow us to answer our 
questions. 
In order to test our hypothesis we will undertake an empirical study of net-
daters. This will be done by distributing a questionnaire (to whom and how will be 
further elaborated in our methodology chapter) and perform both quantitative and 
qualitative analysis on the responses.  
As mentioned, the report has challenged us in several ways, from the creation 
of the questionnaire to the interpretation of our interviewees’ answers. We have done 
our best to deal with these challenges in a useful as well as meaningful way, and are 
of the conviction that we have succeeded satisfactory within the limitations of our 
abilities. 
   
1.1 Motivation 
We live in a society where everyone has an understanding of love. We all engage in 
relations with friends, family and lovers in which we experience the greatness and 
difficulties of love. We love our family simply by the fact that love has linked us 
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together from the moment we saw the light of day, and in most cases this is a love 
that never wears out. We love our friends for their qualities and for the experiences 
we share. However, love seems to conquer us the most when we are in love. As 
singles we search for a relationship, and when being in a relationship we work for its 
further existence. If the relationship fails we have to deal with a broken heart. These 
experiences provide a basis for the existence of love and the status it has in our 
society, and even though love is a positive ability of the human being, there are also 
problematic aspects of the way we love today. 
Our point of departure was the increasing number of divorces in Denmark, 
which made us wonder whether or not it was a sign of the failure of romantic love. If 
this is the case it would seem as if there are contradicting tendencies surrounding the 
notion of love. On one hand we observe the increasing number of divorces and on the 
other hand we observe the “love-market”, which has grown enormously within the 
last decade. By “love-market” we mean couples counselling, guidance for singles 
looking for love and an expanding number of dating services. All of this, we believe, 
shows us that romantic love has achieved a special status in our society. 
As mentioned above, one part of the “love-market” is dating services. Ten 
years ago there were few types of dating services where the most popular one seemed 
to be personal ads in for example newspapers. Personal ads seemed tabooed and 
rarely used by teenagers or young people. Internet-dating is the modern version of 
personal ad and appeals to a broader audience. The biggest and most popular dating-
site in Denmark is dating.dk. Dating.dk started in 1998 and has grown remarkably. 
There are now 723.244 (29.03.06) profiles on the webpage. It astounds us how many 
people choose to use this service in order to find a partner, contrary to meeting a 
partner within traditional surroundings. We see this as an indication of a need among 
the younger generation to be able to choose the level of commitment. The net-dating 
services provide the user with the opportunity to build up and end relationships with 
minimum commitment. 
 5
They [the relationships] last no longer than the emotions that keep them in 
focus of attention and prompt the pooling of interests – fleeting, but no less intense 
for that – banding together and adhering ‘to the cause’ (Bauman, 2003: 34). This is 
what Bauman means when he speaks of communities of occasion (the title of our 
project), as opposed to communities of sameness. Communities of sameness are 
predetermined and lacking substance such nationality or women. Communities of 
occasion are brief and focus on events and experiences, which are not expected to 
last.     
 
1.2 Area of interest 
We have read Anthony Giddens’ Intimitetens Forandring1 where he deals with the 
notion of romantic relationships. Giddens states that we form our relationships on the 
basis of needs and as long as our needs are fulfilled we remain in the relationship. 
However, if our needs cease to be fulfilled we are free to leave the relationship and 
browse ‘the market’ to find new love and fulfilment (Giddens, 1994). 
If we engage in romantic relations only to satisfy basic needs, then we are 
bound to face disappointment when our expectations of romantic love are merely 
illusions which reality cannot live up to. However, we refused to solely trust 
Giddens’ interpretation of love and we turned to Zygmunt Bauman who states that 
there is nothing wrong with love. However, Bauman claims that we live in a society 
where the sales industry, the media and the capitalistic market economy etc. are 
persistently offering to fulfil our wishes and desires and these influences have 
increased our feeling of lust. Bauman argues that lust and love are related, but where 
lust eats and devoirs the lovers, love on the other hand strengthens the bond between 
the lovers. We must love instead of lust, Bauman claims (Bauman, 2003). 
We are interested in people’s use of net-dating services. The users are able to 
announce their requirements, their wants and needs very clearly, those who are able 
                                                   
1 Transformation of Intimacy 
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to meet these demands can reply and the “negotiation” can begin. It is possible to 
remain anonymous for a vast period of time and to delete or even log off if 
complications arise. Maybe we seek love in this manner to avoid problems and 
complications. This way we have the opportunity to find our soul mate without the 
risk of actual physical dating and the possibility of experiencing unhappiness.  
 
1.3 Research Question 
Main question: 
Why do people in our society use net-dating? 
Sub questions:  
What is it that people are searching for when searching for a partner using net-dating?  
How can the phenomenon of net-dating be considered as a reflection of tendencies in 
society?   
 
1.4 Delimitations 
We have chosen to work with the practice of love relations in the present society in 
Denmark. We will therefore not be working with the history of the idea of love or 
love relations. Furthermore we are aware of the fact that women and men may have 
different views on love relations. However we will not engage in a thorough 
investigation on opinions on love relations depending on gender, as we have chosen 
to limit our focus by excluding the examination of gender. Further delimitations will 
be included in our chapter of critique of method.   
 
1.5 Dimensions 
We are going to make our study within the field of sociological theory. We will 
therefore be working within the dimension of subjectivity and learning, as we 
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consider the sociological theories we have chosen to be closely related to theories 
within this dimension.  
Sociology is observation, seeing things from an outside angle. The 
questionnaires we will conduct will offer us several invert, subjective angles to the 
phenomenon of net-dating. We will use sociology in order to investigate how the 
structures of society influence the individual (the subject).  
We also intend to explore the dimension of theory of science, as we find this 
perspective necessary in our empirical studies. We have to consider to what extent we 
can call our survey valid and reliable. The respondents express one thing in 
answering our questions, which we thereafter analyse from our subjective 
perspective. This process calls for a critical examination.   
  
1.6 Semester theme 
The semester theme is ‘the state of the art’, which in it self is quite comprehensive. It 
means the greatest of the greatest, the best of the best. We have chosen to understand 
it in the following way:  
We will in this project touch on all points of the “progression”, which we, 
according to the study guidelines, should have gone through throughout our past three 
semesters at ICS. These points are: technique, method and theory of science. 
Hopefully we will now have an idea of how to do an academic project within the 
Humanities (technique). As one can read from our methodology we will this semester 
make questionnaires in order to gain an understanding of the intentions of the users of 
Internet dating (method). When using this approach one should be aware of the 
epistemological problems, which inevitably will arise, we have therefore chosen to 
dedicate a part of the project to theory of science (see dimensions). 
We will be using two popular and acknowledged sociologists, namely 
Zygmunt Bauman and Anthony Giddens. They represent the state of the art of their 
field. 
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2. Sociological theories 
2.1 Introduction 
In this chapter we will introduce Bauman’s and Giddens’ thoughts and theories on 
modernity and love. After having done so the most important elements of both 
theories will be connected and positioned to our research question. We will create a 
hypothesis from the knowledge we gain from studying Bauman and Giddens.  
2.2 Anthony Giddens 
Firstly, we will introduce modernity in Giddens’ terms. Second part will be an 
account of Giddens notion of romantic love. Thirdly consists of definitions and 
explanations of how Giddens explains the love-relations today. 
2.2.1 Biography 
Anthony Giddens was born in 1938. He is educated from Hull University where he 
received BA-honours in sociology and from London school of economics wherefrom 
he has a master degree. 
Anthony Giddens is furthermore co-owner and director of Polity Press. He is 
also deeply engaged in politics (Andersen (red), 2005: 431).  
2.2.2 Modernity 
The modern society is characterized, by Giddens, to be changing in great pace, depth 
and intensity. In early modernity we were introduced to elements such as the nation 
state, the political system and commodification. The latter refers to the fact that every 
aspect of society is reified, which means to regard (something abstract) as a material 
or concrete thing (Britannica, 09.05.2006). This includes love2. 
According to Giddens there are three elements, which have contributed to 
modernity as he sees it (Andersen (red.), 2005: 438-441):  
                                                   
2 We are not entirely certain of Giddens’ definition of the ‘commodification’ of society and especially love. We interpret it as 
a notion quite similar to Bauman’s notion of a world, controlled by consumer rationality. (For further elaboration see the 
chapter on Bauman.)   
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1. The separation between time and space. Our day-to-day social 
interactions do not necessarily have to take place in the same time and space. 
Here does modern technology play a significant role. We can for example buy 
an item from Germany, close the deal via telephone and make the final money 
transaction via the Internet. 
2. Disembedding. This term refers to the process when social 
relations is removed from local context and instead reconstructed transversely 
to time and space. There are two types of disembedding, symbolic tokens and 
systems of experts. Symbolic tokens refers to a thing like money, which is a 
symbol that is understood worldwide, making it possible for us to make a 
transaction to Germany, without ever being in the same room or even speak the 
same language, and in return get our purchased item. 
The system of experts makes it possible for us, without any further 
knowledge about engineering, to drive the bus to work every day. We only 
need knowledge of how to be a bus passenger, for example that it costs money 
to use the bus and our destination.   
3. The reflexivity of modernity. Reflexivity is defined by Giddens as 
den regelmæssige brug af viden, institutioner og individer til stadighed 
indsamler og anvender til organisationen og forandring af samfundet3 
(Andersen (red), 2005: 440). Mass-communication has made reflexivity 
possible as it has made society capable of gathering huge amounts of 
knowledge far easier than before. Today we reflect upon tradition; we only 
follow tradition as long as it can be legitimised and substantiated. In 
connection to this Giddens introduces the term the reflexive self, which is 
characteristic for modern man. 
                                                   
3(…) the regular use of knowledge, which institutions and individuals continuously collect and use for the organisation and 
change of society (our own translation). 
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2.2.3 The Pure Relationship 
In modern time the intimate relationship between men and women has changed. To 
Giddens ‘relationship’ is a close and consistent emotional connection to another 
person (Giddens, 1994: 63). He states that the kind of romantic relationship that is 
dominating today is what he refers to as ‘the pure relationship’. He defines it as 
follows:  
 
En situation hvor 2 personer indgår i et socialt forhold for egen skyld, for 
hvad de pågældende hver især kan få ud af en varig forbindelse med 
hinanden, og som kun fortsætter for så vidt som begge parter anser det for 
at tilfredstille dem tilstrækkeligt til at blive i det4. (Giddens, 1994: 63)  
 
Love and sex are today united through ‘the pure relationship’ instead of 
through marriage. A transformation of intimacy has taken place (Giddens, 1994: 63). 
Furthermore Giddens accounts for the development of democracy in the 
institutional sphere and claims that democracy should be a fundamental factor in ‘the 
pure relationship’ (Giddens, 1994: 187). He claims that in order to reach democracy 
in a relationship the partners have to be equal and enter a contract the same way that 
the marriage contract was originally used as a declaration of rules and principles of 
the relationship (Giddens, 1994: 188). Democracy in the ‘pure relationship’ creates 
the foundation for the transformation of intimacy (Giddens, 1994: 186). 
The natural trust, that has been a common part of the relationship, is 
threatened. This trust is something that has always been taken for granted; now it is 
questioned. The social practice is consequently changed (Andersen (red.), 2005: 433).    
2.2.4 Plastic Sexuality 
As a parallel to ‘the pure relationship’ Giddens discuss the rise of ‘plastic sexuality’. 
This can be defined as a decentralized sexuality, liberated from the demands of 
                                                   
4 A situation where two persons engage in a social relationship for their own benefit for what each of them can gain from a 
long-term connection to each other and it is only continued as long as both find the relationship satisfying (our own 
translation).   
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reproduction. This phenomenon has grown as a parallel to contraceptives and the 
expanding reproduction technology (Giddens, 1994: 10).  
He states that ‘plastic sexuality’ is a part of your character. It is intimately 
connected to the self (Giddens, 1994: 10). Sex and the practice of it has become a 
means of expressing who we are, a way of displaying lifestyle, in the same way as 
our clothes, car or choice of education is a symbol of self-identification. 
Furthermore Giddens states that, as sex no longer exclusively is a means of 
reproduction; it has become isolated into being a part of the romantic love-complex 
(Giddens, 1994: 173). When isolating sex from reproduction we repress its original 
purpose. The consequence of this repression is feelings of shame and anxiety5. We 
are left incomplete after sexual activity, and it is the feelings of shame and anxiety 
that make us strive for a feeling of completeness. Both genders search for this 
completeness, but as Giddens explains it, it is more a longing for love (Giddens, 
1994: 173). According to Giddens we engage in love-relations to complete ourselves. 
Our partner is supposed to constitute our own shortcomings and therefore makes us 
whole. The insufficient individual is completed through others (Giddens, 1994: 51).  
2.2.5 Confluent Love vs. Romantic Love 
According to Giddens ‘romantic love’ is, amongst other things, formed by the social 
surroundings and thereby changes according to social transformations (Giddens, 
1994: 45). By stating this he implicitly says that the way we practise love-relations 
has changed through time. The notion ‘romantic love’ differentiates between 
reproduction and intimacy (Giddens, 1994: 52). As ‘romantic love’ is associated with 
marriage and motherhood, Giddens says that we have the idea that true love naturally 
equals forever. But, Giddens says, that due to this notion a lot of people live 
unhappily together (Giddens, 1994: 53). 
                                                   
5 Giddens is not clear in the connection between the feelings of shame and anxiety and the repression of reproduction. We 
understand the connection to be that as children are no longer the obvious result of sex it is necessary for us to give sex a new 
significance.    
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The romantic love is about creating a whole with another person. In our time 
the ‘romantic love’ ideals crashes with ‘the pure relationship’. Giddens introduces the 
term ‘confluent love’, which he places as the opposite to the projective identification 
in romantic love (Giddens, 1994: 66).  
‘Confluent love’ is an active and conditional love, which does not harmonize 
with the notion of “till death do us part” or “the one and only”. It is an equal give and 
take. People are searching for a “special relationship” instead of a “special person”. 
This is a difference from ‘romantic love’, which often has had an inequality between 
the sexes. ‘Confluent love’ develops side by side with intimacy. It grows as the 
partners open up towards each other. The general equality between the sexes also 
accepts the emotional vulnerability amongst men and the traditional character 
dissolves (Giddens, 1994: 67).  
The sexual satisfaction of both parts is a key point in ‘confluent love’. It does 
not necessarily have to be monogamous. This depends on what the request of each 
partner is (Giddens, 1994: 68).   
 
2.3 Zygmunt Bauman 
The following section will introduce Zygmunt Bauman’s thoughts and theories on 
love. The chapter contains introductions to the following concepts: Liquid modernity, 
and especially liquid love. Bauman’s concept of liquid love covers several elements, 
such as ‘top-pocket relationships’, ‘homosexuals’, ‘communitas’ as well as more 
specific reflections on Internet-dating. 
2.3.1 Biography 
Zygmunt Bauman was born in Poland in 1925. He received his MA and his Ph.D. at 
Warszawa University. He is now Professor emeritus at Warszawa and Leeds 
University. Bauman has worked with themes such as the working class, hermeneutic, 
socialism, freedom and globalization. Furthermore he has been acknowledged for his 
study of modernity and post-modernity (Andersen (red.), 2005: 447). 
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2.3.2 Liquid modernity 
In order to understand Bauman’s portrayal of liquid love it is important to understand 
his portrayal of the liquid modernity. Bauman uses the term liquid modernity to 
describe the world as the constant changing figure he considers it to be. Society is 
going through a change of traditions and routines the same way as it did when pre- 
modernity (førmodernitet) turned into modernity (fast modernitet). Only today this 
change of traditions is less controlled and less systematic (Andersen (red.), 2005: 
460). 
Bauman says that these changes do not end with a static result, but with a result 
that is changeable and ready to do so. As a part of liquid modernity, Bauman 
identifies a ‘flow’ in society where no binds or commitments are possible. Bauman 
says that liberation has changed from being collective, like women’s liberation, into 
being individual. Identity and individuality are no longer predetermined factors, but 
have become factors, which we can develop and influence with our own free will 
(Andersen (red.), 2005: 460).  
Time has dissolved into a liquid ‘nu’ with no belief in the future or the long-
determined ideas. Space has developed into ‘tomme steder’ or ‘ikke-steder’6 with a 
dimension like the Internet and the cell-phone net. Work was earlier a collective 
engagement shaping our identity, but this space is now influenced by flexibility and 
short-term commitment. Bauman also states that feelings of solidarity have vanished 
and are now only to be found within the feeling of fear (Andersen (red.), 2005: 460). 
Bauman states that liquid modernity and the uncertainties of it provides a need for 
scapegoats. With a shared, external enemy, like criminals, refugees or terrorists we 
are able to focus our insecurity on things out of our control (Bauman, 2003: 121). 
Bauman has an understanding of today’s society as being focused on 
individuality to such a degree that we have become self-absorbed. The consequence 
of this is the fall of solidarity and the dissolution of society (Andersen (red.), 2005: 
460).     
                                                   
6 The terms can be translated into ’now’, ’empty places’ and ‘non-places’. 
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2.3.3 Liquid Love 
Bauman uses the term liquid love in order to relate it to his theory on the liquid 
modernity. We exist in a liquid modernity and because of this condition we practice 
liquid love.  
In order to investigate the concept of love Bauman uses Ivan Klima’s 
comparison of love and death. The two phenomena are, according to Klima, 
comparable in several ways; they have no independent history, cannot be taught, 
cannot be avoided and cannot be repeated. 
Instead of having an independent history, love and death mark different points 
in individual human biographies and collective stories. Love and death are sediments 
from these biographies and stories. They are occurrences in human history, which are 
not or only causally connected to other occurrences (Bauman, 2004: 16). Love and 
death are both independent from other occasions. One cannot learn how to love or die 
nor can one escape their grip, they come ‘ad nihilo’ – from nothing. Bauman says that 
even though we are incapable of gaining knowledge about love we have a human 
need for this knowledge and therefore create a way in which we can comprehend and 
demystify the concept. When we imagine a success in comprehending the 
incomprehensible it confirms us in the human belief of world’s regularity and the 
predictability of occurrences. A belief, Bauman says, which our mental health is 
dependent on (Bauman, 2004: 17). 
Our search for knowledge creates the illusion that love is an ability, which can 
be taught in the same way as learning how to drive. The knowledge we try to gain is 
partly from other’s experiences, but as Bauman states; these should not be taken 
seriously because it is difficult to differentiate between real experience and subjective 
imagination (Bauman, 2004: 17). 
In spite of Bauman’s reference to Klima’s comparison he does not agree on 
every aspect of Klima’s theory, namely the fact that love cannot be repeated. Bauman 
says that it is in fact possible to fall in love more than once and can be repeated at 
discretion.  
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Bauman states that there today is an increase in the number of people using the 
term ‘love’ to describe different life experiences. Furthermore people in relationships 
would not swear that their current relationship is their last (Bauman, 2004: 18). The 
romantic notion ‘till death do us part’ is obsolete due to the radical change of kinship 
structures, which the notion got its power and meaning from. We reduce our demands 
towards love7 and therefore one can go through several love-relationships and thereby 
gain experience (this includes one-night-stands). This abundance of love-
relationships supports the notion saying that love is a skill, which can be taught and 
improved in line with the amount of experiences one has. Bauman says that this is an 
illusion. What you learn is not how to love in the right way right now, but that the 
right relationship might be right around the corner. We learn how to love 
quantitatively not qualitatively (Bauman, 2004: 18). The result of challenging the 
incomprehensibility of love will be a sense of impotence. As long as we try to 
remove the line between regularity and fortuitousness the acquisition of useful 
customs is impossible and we are faced with an endless amount of problems in our 
love-relationships (Bauman, 2004: 19). 
Bauman says that to open up to love is the same as opening up to fate. Fate is a 
mixture of fear and delight, which equals letting freedom into one’s life. Another 
person, the partner, embodies this freedom. But as individuality and consumerism 
have significant status in the Western world, Bauman says that we are almost 
incapable of love:  
 
The promise to learn the art of loving is a (false, deceitful, yet keenly wished 
to be true) promise to make ‘love experience’ in the likeness of other 
commodities, that allure and seduce by brandishing all such features and 
promise to take the waiting out of wanting, sweat out of effort and effort out 
of results. (Bauman, 2003: 7)  
If found faulty or not ‘fully satisfactory’, goods may be exchanged for other, 
hopefully more satisfying commodities. (Bauman, 2003: 13) 
                                                   
7 Please note that demands towards love should not be confused with demands towards a partner (hence our theorists). 
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Bauman states that we today view love-relationships as an investment. When 
you enter a relationship you invest money, time and effort into it, hoping that it will 
generate a profit. A termination of the relationship will result in lost investments but 
on the other hand you will not be satisfied in a relationship, which does not profit in 
the way you wish. Love is an uncertain investment; an assessment of the future of 
one’s relationship does not exist (Bauman, 2004: 28). Investment in the relationship 
is unsafe and bound to remain unsafe even if you wish to otherwise: a headache, not 
a medicine. (Bauman, 2003: 15)  
Bauman refers to Marquard, who notices the similarity between the two 
German words zwei and zweifel, which means two and doubt. Marquard interprets 
this similarity not to be coincidental. He says that the moment you become two 
instead of one, you will be dealing with uncertainty concerning your future. In this 
way the love-relationship can be compared with loneliness as they both produce 
insecurity (Bauman, 2004: 34).   
Bauman introduces the term ‘top-pocket relationship’, which he sees as being 
the easy way out for those who do not want the difficulties connected to the love-
relationship. ‘Top-pocket relationships’ are a brief and pleasant interaction. As 
opposed to love-relationships, this type of relationship comes with security and 
certainty. One does not have to work to keep the relationship long-term or even have 
to enjoy it (Bauman, 2004: 35). Top-pocket relationship, (…) is so called because you 
keep it in your pocket so that you can bring it out when you need it (Bauman, 2003: 
20f). 
2.3.4 Homo sexualis 
Bauman refers to the German sexologist Volkmar Sigusch who claims that our 
understanding of sex has changed. In the past sex was understood as ‘ars erotica’, an 
action of mystery and pleasure and the exploration of making it even better. Instead 
we have let scientists turn sex into something negative because of their desire to 
discover the answers to all the aspects of sex. Sigusch says that this has left people 
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with a great knowledge of sex but without a clue on how to practice it (Bauman, 
2004: 54f).   
The product of sex, being children, has according to Bauman become a product 
as any other on the market. The scientific inventions has divided sex and 
reproduction into two different categories, giving the individual the power to decide 
when and if to have children, and thereby separating the making of sex with the 
making of children (Bauman, 2004: 55-59). 
Concerning the significance of sex today Bauman refers to Erich Fromm. Fromm 
says that when it comes to sex, we use it as a reconciliation that will help us escape 
loneliness. But this is just an illusion, Fromm says, because sex cannot provide this 
reconciliation. Rather the shortness of the sexual act makes us feel even more distinct 
from each other. Fromm says that we should understand sex, in combination with 
love, as a way, in which we can find true reconciliation with each other. Because of 
the sexual liberation sex is now understood as independent from love, but Bauman 
states that this is a position it cannot live up to. Instead of liberating us, the illusion of 
sexual liberation causes frustration (Bauman, 2003: 45).  
Relationships are affected by what Bauman calls ‘consumer rationality’, which 
encourages the short-term relationships and despises the long-term relationships, 
which are looked upon as suppressing as well as limiting of personal freedom 
(Bauman, 2004: 62f).  
Marriage is a way to acknowledge and commit to the long-term relationship. 
Even in marriages the search for something new occurs, as is seen for ‘les 
échangistes’. In these relationships people are committing to their marriages, while 
still enjoying the freedom of being with other people. Bauman, while again referring 
to Sigusch, claims that this kind of fulfilment will never be sufficient for us. It is a 
practice of short-term pleasure and, as any other short-term relationship it only causes 
frustration. This frustration can be explained by the fact that the short-term 
relationship has no other aim than to end, in order for it not to stand in the way of 
something else or something new, that might be better than what we have right now. 
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The constant awareness of all the other opportunities causes anxiety and frustration of 
being afraid of missing opportunities. The more we look for new opportunities the 
more afraid we are of missing them (Bauman, 2004: 68-71).  
2.3.5 Communitas 
In this society of liquid modernity we are able to find rescue in one of the many 
counsellors available for guidance. Their solutions to our personal problems take a 
starting point in the individual instead of the couple so that we can preserve our 
individuality. We learn that in order to preserve this individuality we have to be even 
more careful of the people with whom we engage in relationships (Bauman, 2004: 
73f). 
The use of cell phones has added another dimension to the space in which we 
live. The fact that no matter where we are or what we do, we can be in touch with 
people who are not at the same place has created a virtual closeness between us. But 
as much as it is a virtual closeness it is just as much a virtual distance, which also 
makes us able to hide away from the face-to-face interaction, we were forced to have 
earlier. This is a tendency that Bauman disapproves of as it alienates us from each 
other (Bauman, 2004: 74-81).  
2.3.6 Internet dating  
On the subject of Internet-dating Bauman refers to Louise France who states that the 
generation, which has been raised with the Internet has limited social skills, and for 
them Internet dating is a perfect solution for their needs. The fact that it is so easy to 
start an interaction and so easy to cut it of, attracts many people from this generation 
(Bauman, 2004: 81). After ending an interaction or a relationship on the Internet, 
there is always someone else to engage in another relationship with. Bauman refers to 
Jeff Gavin who compares Internet-dating with a catalogue, where you can choose the 
product that suits you the best and then send an order for it by mail. Just like 
browsing through the pages of a mail-order catalogue with a ‘no obligation to buy’ 
promise and a ‘return to the shop if dissatisfied’ guarantee on the front page. 
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(Bauman, 2003: 65) Internet-dating has become like a supermarket, where you are 
offered endless possibilities and pleasures without any consequences (Bauman, 2004: 
81f).  
In a world where we are exceedingly controlled by market economy, there are 
few ‘grey areas’ left. According to Bauman these ‘grey areas’ solidarity, friendship 
and partnership, areas where the market economy has no means of control (Bauman, 
2004: 87). The market places people in a position as consumers and customers, and it 
struggles to turn our entire human needs into a product suitable for the market. 
Thereby it terminates all the ‘grey areas’ making them available on the market 
(Bauman, 2004: 88-92). 
 
2.4 Important elements from the theories of Giddens and Bauman 
Bauman problematizes the way love and relationships are practiced in the liquid 
modernity. Consumerism has entered all aspects of the human life, including areas 
such as feelings and thereby love. This, together with a general exaggerated 
individuality, has caused people to abandon the notion and ideal of love as well as 
marriage, being ‘till death do us part’. If a relationship is less than perfect, we claim 
our right to leave and start a new, and hopefully, better relationship, with someone 
who is able to fulfil our needs and dreams.  
Another important factor to consider is the new opportunities of 
communication, which the technological progress has offered. We may feel that the 
world has become smaller (there is actually talk of it turning into a ‘global village’) 
but at the same time we are experiencing a virtual distance. Face-to-face 
communication is less frequent, or at least less necessary.  
Along with love, the role of sex has changed as well. Love is liberated from 
marriage and sex is liberated from love. But more importantly, sex is liberated from 
reproduction and as the initial purpose of sex is no longer necessary to consider, we 
are frustrated as we struggle to make new sense of sex. Thus, sex has changed from 
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being meaningful as well as productive, into yet another part of life that has to be 
performed with perfection.  
Modern people are fanatics when it comes to understanding. We refuse to leave 
even the tiniest bit of the world, the nature and our lives unexplored. Love, which 
exists independently fro other occurrences, cannot be understood, as it is 
incomprehensible. So in order to maintain our mental health, we imagine that love 
can in fact be understood and taught. 
Giddens identifies three elements of modernity, which can be seen as 
influential on society and also love. Two of them are especially important as a factor 
contributing to the surfacing of the pure relationship. The separation of time and 
space and the opportunities that modern technologies, in terms of phones, computers 
etc. offer us are important. These are the technologies that enable internet-dating in 
the first place.  
Another important element is the reflexivity of modernity. We are less and less 
determined by social background, traditions etc. This is liberating in some senses, but 
also highly frustrating. Each person is responsible for the shaping of ones life and of 
achieving ones goals. However, in order to do that, we must identify these individual 
goals. This has indeed proved to be a demanding process. Sexuality has, as so many 
aspects of modern peoples’ lives, become a part of identity and must as such be 
explored in order to be defined (see the section about plastic sexuality). 
Under the influence of a changing society, love-relationships have undergone a 
transformation from a promise of “forever” into being conditional and temporary, at 
least if the lovers’ needs can no longer be satisfied in the relationship. This tendency, 
which both Giddens and Bauman include in their theories, will from now on be 
referred to a serial monogamy. 
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2.5 Hypothesis 
From the theories of Bauman and Giddens we have learned that they complement 
each other. Bauman’s theory on the way we practice love is based on consumer 
rationality, by which he means that we enter relationships the same way as we enter a 
bargain. In the same sense Giddens also refers to the pure relationship, in which he 
states that we only preserve relationships as long as they are beneficial to both 
partners. Internet dating reflects this tendency, as it constitutes a market on which we 
can find a “product”, which can match our demands.   
It is on the basis of these theories that we base our hypothesis, which is the 
following: 
 
In modernity individual benefits are the primary priority when we engage 
in and end a romantic relationship.  
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3. Methodology 
3.1 Introduction 
We have chosen to use a quantitative method in the form of a questionnaire in order 
to investigate the phenomenon of net-dating. The following chapter contains an 
account of the methodology behind questionnaires and quantitative research in 
relation to our way of going about the task. 
After this we will introduce how we have constructed the questionnaire. This 
section elaborates on the thoughts we have given the content as well as the form of 
the questions, in terms of language, length, sequence etc.  
Subsequently, we will introduce how we intend to analyse the responses. As 
our questionnaire contains both closed and open questions, we will need to treat the 
answers according to which of these two categories they belong. We also have to 
consider the fact that there might be some of our respondents that cannot or will not 
answer all questions. There might be misunderstandings from our part as well as from 
the respondents’. Furthermore it is important that we avoid over interpreting our 
interviewees’ answers. 
The last part of the chapter is an elaboration of the procedure of distributing the 
questionnaires and the reception of answers. 
3.1.1 The Quantitative Method 
The epistemological orientation in a survey like this is following a natural scientific 
model. Especially positivism, meaning that only what can be observed is correct/true 
(Boolsen, 2004: 16-17).  
In quantitative research, the ontological orientation is typically objective and 
the role of the interviewer is neutral (Ibid).  
In this specific survey we, besides from making a statistic result, will analyze 
the results more thoroughly. As we intent to interpret the results and construct 
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knowledge out of this interpretation, this part of our survey can be classified as partly 
using a qualitative method.  
The fact that there is no communication between interviewee and interviewer 
ensures that there is no interference from the interviewer. At the same time there is no 
opportunity to neither elaborate nor investigate the answers further. Thus, this 
qualitative method can be characterized by certain superficiality (Drever, Munn, 
1999: 9f). 
What characterizes a survey conducted by questionnaires is a large number of 
interviewees and few variables (Boolsen, 2004: 16-17).  
In our case, the net-dating users who were interested in participating in this 
survey received the questionnaire as an e-mail attachment. We addressed the survey 
towards a large scale of people, even though we limited the respondents’ age to 15-
35. Besides the limitation in age, we did not limit the variables further. This might 
result in several variables. These will show in the chapter where we analyse the 
questionnaires.   
3.1.2 Four Stages of Research 
The research process can be divided into 4 stages (Boolsen, 2004: 22). In our process, 
we can identify some of the steps in each stage. 
3.1.3 Stage One 
In Boolsen’s terms, the first stage concerns problems and interests. In our process, 
this stage contains the following:  
The problem is formulated as the research question of our project, and more 
specifically through the hypothesis. The problem is quantitative as it turns to a wide 
scale of people and seeks to make a generalization of some kind. Thus, the 
formulation of the question cannot be directed specifically towards a narrow group of 
people or go into details concerning this specific group. 
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The problem we have formulated reflects a tendency in the modern society and 
more specifically concerns a group of people using a service, which is a product of 
the society, namely net-dating.  
We have constructed the following hypothesis: ‘In modernity, individual 
benefits are the primary priority when we engage in and end a romantic relationship’. 
The hypothesis is based on thoughts and theories, concerning relationships in 
modernity by Anthony Giddens and Zygmunt Bauman. The process of going from 
theories to hypothesis has already been presented in the end of the theory chapter.  
If a questionnaire is used in order to test a hypothesis the questionnaire should 
reflect all factors of possible answers to this hypothesis. In this way of using a 
hypothesis it should be formulated in order for it to be falsifiable (Drever, Munn, 
1999: 7ff).  
3.1.4 Stage Two 
The second stage contains the planning and the thoughts concerning design (Boolsen, 
2004: 22). 
Similar research is interesting to look into to get inspired. We have amongst 
other things looked into an article in ‘Der Spiegel – Das Deutsche Nachrichten-
Magazin’ called ‘Ware Liebe’, which also goes into the net-dating phenomenon. The 
article mainly concentrates on, what the headline also reveals: ‘Ware Liebe’8.  
We have decided to divide the questionnaires into 3 categories:  
1) Lidt om dig9.  
2) Dit forhold til net-dating10.  
3) Dit syn på forhold og single livet11. 
All categories are interesting in connection to the sociological theories we have 
worked with. The first one is important in order to get an image of the individual in 
modern time. The second one is dealing with this individual in connection to the 
                                                   
8 This term is explained further in the theory chapter on Anthony Giddens. In that chapter it appears as ‘vareliggørelse’. 
9 Personal information. 
10 Your relation to net-dating. 
11 Your view on relationships and life as a single. 
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exact phenomenon, which is the matter of the question. The third one concerns the 
interviewee’s opinion on their civil status in society. The thing, which is common for 
all parts of the questionnaires, is that the individuality is in focus. The questionnaire 
will be further elaborated on later. 
There are 723.244 (29.03.06) profiles at dating.dk. All, who fit within our age 
group, have had the opportunity to answer the questionnaire. We find it interesting to 
get a wide scale of people, who make use of the net-dating service for same or 
different reasons. Another reason for approaching it like this can be argued as 
follows:  
The use of a randomly chosen sample of the population ensures that the 
interviewer does not impose personal bias on the selection of interviewees. The 
interviewer must choose which part of the population that is to be interviewed, but 
when having chosen this part there must not be discriminated between the 
interviewees (Drever, Munn, 1999, p.13f).  
It is not practical to e.g. decide to interview tall people instead of small people, 
unless it has been established that difference in height might have some significance 
for the subject/hypothesis under investigation. In order to argue for the use of 
unbiased selection of the sample a large number of participants are needed in order to 
even out the natural variations (Drever, Munn, 1999: 15).  
As we mail the questionnaires electronically we spend no resources besides the 
time we personally put into the construction of them. A practical condition, that can 
have an effect on the survey, is the electronic exchange of information. As our 
knowledge of this tool is limited, we might not be aware of possible errors in 
connection to it. 
We have had some ethical considerations in connection to how we should 
approach the interviewees. We found it morally correct to inform them about our 
intentions with the survey, the significance of their answers and their anonymity.  
When using a questionnaire as a method of investigation the interviewees have 
a certain degree of anonymity. They may give information on their age and status, but 
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interviewee and interviewer are basically distanced from each other by the mere fact 
that the interviewee fills in the questionnaire with no direct interference from the 
interviewer. This may have the positive affect of the interviewee to be more open and 
willing to be more honest in their answers. The use of electronic tools can also help 
attain a greater sense of anonymity (Drever, Munn, 1999: 3f). 
3.1.5 Stage Three 
The third stage is collecting data (Boolsen, 2004: 24).  
We make use of an electronically mediated interviewing method. More 
specifically we got the opportunity to place a description of the survey and the 
questionnaire on the news-link at dating.dk 
We decided to send the questionnaires by e-mail, as the interviewees probably 
are familiar with communicating through the Internet as they use net-dating. An 
advantage in using questionnaires posted electronically is that the process will be 
rather rapid. This has high relevance to us, as we are limited in time. 
3.1.6 Stage Four 
The fourth stage is data-analysis. This is mainly concerning the gathering of 
theories, methodology and data, which all-together lead to an analysis and evaluation.   
Loss of information (e.g. un-replied questionnaires) in the survey and other 
insecurity in connection to the replies should be assessed as well. 
One also has to consider the practical and ethical conditions, which are relevant 
in the specific case (Boolsen, 2004: 25). We will return to this in 3.3 The Analysis of 
the Results. 
3.1.7 The Construction of Questions for the Questionnaire 
The questionnaire is an instrument that can be used to achieve knowledge.   
When using standardised questions the interviewees are all answering the same 
questions. This method assures that they are presented with the same questions and 
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that the researchers therefore should have optimal opportunities of an equal 
interpretation of the questions (Drever, Munn, 1999: 4f). 
It is important that the thoughts, which are within the mind of the researcher 
when asking the questions, are coherent with how the interviewee understands the 
question, and thereby also the answer that follows (Boolsen, 2004: 28). 
The way the questions are formed has great impact on the quality of the data 
and the way you ask questions determine the value of the answers you receive. The 
overall problem, which one intends to examine, is what constitutes the questions 
(Ibid). 
The questions that we have used in the questionnaire can be characterized as: 
personal factual questions, questions regarding actions and questions regarding 
attitude (Boolsen, 2004: 29). 
When formulating the questions we have had some different aspects in mind. 
The questions should not be too long. Everybody should be able to understand and 
thereby give a sufficient answer. Regarding the specific formulations, we have tried 
to make them as clear as possible.   
We have reformulated technical terms so that everything is understandable. We 
have been very clear about the fact that we want their personal attitude towards the 
subjects. Emotional questions can be difficult to answer. But some of the questions 
that we find highly relevant to ask are emotionally loaded. 
Another thing to keep in mind is that there should be coherence between the 
questions and the categories of answers (Boolsen, 2004: 30f). 
The categories of answers are an important part of a question, as possible 
answers are presented. We, as researchers have had some considerations concerning 
what the interviewee might answer. In some cases there was doubt about if the 
possible answers were sufficient and we have chosen to include an open answering 
category, which means that the respondents get the change to write an answer 
themselves (Boolsen, 2004: 33). 
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3.2 The Questionnaire 
In this part of the chapter we will introduce the questionnaire that we have sent out to 
our sample of dating.dk users. We will try to elaborate on the thoughts and intentions 
behind the questions and what expectations we had of the questionnaire in practical 
use. 
This questionnaire is a collection of questions, which we consided to be 
relevant in order to attain an understanding of why the interviewees use net-dating 
and which less obvious factors that play a role as motives for using this kind of dating 
service.    
Questions 1-4 relate to basic information about the interviewee. This 
information could be interesting to us, if we discover specific tendencies. 
Question 5 on where the interviewee’s interests lie is asked in order to give us 
a picture of the values of the interviewee. This is an interesting factor as we would 
like to investigate the interviewee’s answers here has a connection with the answers 
they have later on.  
Questions 6-9 should give a description of the interviewee’s experiences with 
romantic relationships. These questions should give us information on how the 
interviewee has practiced love relations, and this information could be useful if we 
are able to discover a connection between the way the interviewee’s past 
relationships and their view on romantic relationships. 
Questions 10-25 relate to the interviewee’s use of net-dating. These questions 
are supposed to give us central answers on why the interviewee use net-dating in 
contrary to not doing so or using other ways to find a partner. These are the question 
directly related to our research question.  
Questions 26-31 are the last questions in the questionnaire and these relate to 
the interviewee’s outlook on romantic relationships and view on the future 
concerning romantic relationships. These answers are supposed to give us an idea of 
what the interviewee want from the future on this area and maybe we will also see a 
connection between the prior answers and these last ones. 
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Finally we have asked the interviewees if we could contact them if we have 
matters or questions we would like to go deeper into.  
 
3.3 The analysis of the results 
3.3.1 Closed Questions 
Closed questions are easy to code and analyse. The questions have to be divided into 
categories, which are given letters and numbers. Then they are put into tables, which 
are to be as simple and direct as possible (Drever, Munn, 1999: 43). 
In the questionnaire there are few yes/no questions, but for those there are we 
will make a table looking like this: 
 
Example: 
Question 1 
 In 
number 
In 
%    
Yes   
No   
 
In this table we will register how many have answered yes and how many no, 
and then we will look at the difference in percentage. This table will also in some 
cases be extended by other options, such as ‘do not know’, ‘sometimes’ or 
‘unanswered’. 
In the questionnaire we have made questions with several options, like 
question number 7: ‘how many relationships have you had?’ and here the 
interviewees have several options to choose, but they are to pick only one, which 
could be an answer like: ‘3 relationships’. These questions we will put into a table the 
same way that we did with the yes/no questions. 
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In the questionnaire we have made questions where the interviewee has several 
options and can choose as many as they want. These options we will be given letters 
and be put into a table in this way: 
 
Example 
Question 2 
     
 In 
numbers 
In 
% 
Option 
A 
  
Option 
B 
  
 
In this table we will count how many of the interviewees have picked option A 
then how many have picked option B and so on. Afterwards we will calculate out of 
all the options the interviewees could chose, how many percent have picked option A 
and how many B and so on. 
In the questionnaire we also have some closed questions, which are elaborated 
on with e.g. an option called ‘others’. It could be question number 13, where the 
interviewees have chosen to make a profile on dating.dk.  The respondents are given 
several options, but are also given the opportunity to write a clarification themselves 
in the ‘other’ line. It could also be questions like the one on how many relationships 
the interviewees have entered with people they have met on dating.dk, and here we 
also ask them why these relationships have ended. Closed/open questions like these 
can also be coded. The first batch of the returned questionnaires is read and the 
answers to the open questions are put into categories. It is important to choose how 
many categories to make, and also to take into consideration which categories that 
relate to the research question (Drever, Munn, 1999: 45f). 
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3.3.2 Open Questions 
There are different ways of categorizing the data derived from open question. We 
have chosen to work with the open questions the same way as with the closed/open 
questions and dig into the first batch of returned questionnaire. On the basis of these 
make categories in which the following answers will be put into. The way to do this 
is to gather the statements from the open questions found in the batch of returned 
questionnaires. These statements are put together in categories, and it is these 
categories that make the framework, which is used as a scheme for the following 
questionnaires. The advantages of this method is that you do not impose your own 
bias on the data, and the fact that an objective person can go back to the batch of 
questions and verify that the selected framework is valid. In this method it is also 
roughly possible to include all the statements found in the batch of returned 
questionnaires. The coding can furthermore be confirmed by letting two individuals 
independent from each other work out the framework. In this way errors in the coding 
of the statements are likely to be detected (Drever, Munn, 1999: 46f). 
3.3.3 Problematic Responses    
It is important to deal with the responses, which are incomplete or simply missing 
answers (Drever, Munn, 1999: 47f). What we will do concerning this matter is that if 
we find it relevant for the particular question we will comment on the problematic or 
missing data after having presented the table. 
3.3.4 Interpretation of the data     
When interpreting the data arrived from the questionnaires it is important to always 
have the question asked in mind in order to avoid over-interpretation. Furthermore 
when interpreting questions on motives and opinions it is essential not to conclude 
anything that is not literally written by the interviewees (Drever, Munn, 1999: 49f).  
Before starting the interpretation it can be helpful to think: Now the data is 
displayed, so what? (Drever, Munn, 1999: 62). It can also be useful to compare 
answers by putting them in columns of two or more and from this comparison draw 
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an interpretation (Drever, Munn, 1999: 60). Interpretation is a difficult matter but the 
important thing to remember is that it should be based on systematically collected and 
analysed evidence (Drever, Munn, 1999: 62).  
3.3.5 Procedure 
Dating.dk allowed us to lay an advertisement on their homepage: 
RUC-studerende søger unge/voksne mellem 15-35 som kunne være interesserede i at 
udfylde et spørgeskema omkring at bruge net-dating. 
Vi er i gang med at skrive et projekt om kærlighed og net-dating hvor jeres svar 
vil udgøre en vigtig del. 
Alle oplysninger vil blive behandlet 100% fortroligt! 
Spørgeskema vil blive sendt til dig via mail, så du behøver ikke at gå på 
posthuset eller andre irriterende ting... 
Er du interesseret i at dele dine erfaringer med os, så kontakt os venligst på 
mail: sklykt@ruc.dk eller tlf.: 25 793753 
Vi glæder os til at høre fra jer. M.v.h.  Astrid, Katrine, Louise, Maria og Sofie12 
When people contacted us, we sent them a questionnaire plus a small message 
with information such as deadline for returning the questionnaire and how to return it. 
We gave the respondents one week from the start-up date, which was 19th of April 
2006, to return the questionnaire. 
Tak for din henvendelse! 
Hermed får du tilsendt spørgeskemaet, som skal være os i hænde senest onsdag d. 
26 april kl. 18.00. 
Vi beder om at du venligst sender spørgeskemaet tilbage i et attachment.  
Med Venlig Hilsen RUC-gruppen13 
                                                   
12 RUC-students seek young people/adults between the ages of 15 and 35 who would be interested in filling in a 
questionnaire about using net dating. We are writing a project about love and net dating in which your answers will 
have a significant part. All information will be treated with the outmost discretion. The questionnaire will be sent to you 
via mail so you do not need to go to the post office or other annoying stuff… Are you interested in cheering your 
experiences with us then please contact us mail: sklykt@ruc.dk or 25 793753. We look forward to hearing from you. 
Kind Regards Astrid, Katrine, Louise, Maria and Sofie 
13 Thank you for contacting us! With this we send you the questionnaire, which should be returned to us by the 26th of 
April by 6.00 pm. We ask that you return the questionnaire as an attachment. Kind Regards The RUC-Group 
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After the deadline we requested dating.dk to remove our advertisement from 
their homepage so that respondents would not contact us in vain. But as we contacted 
dating.dk after our deadline there were some who contacted us too late. To those who 
contacted us too late we sent yet another mail. 
Tak for din henvendelse!  
Spørgeskemarunden sluttede onsdag d. 26 kl. 18.00 så vi får desværre ikke brug for 
din hjælp.  
De varmeste hilsner RUC-gruppen14 
We have chosen to include these mails in our project, as the communication we 
have had with the respondents has been part of our deliberation. Some respondents 
have contacted us for information for example on how to make an attachment. We 
have deliberately chosen not to engage in any further communication with the 
respondents, as it has been important to us that the respondents all had the same basis. 
When our deadline came we had sent out 113 questionnaires and received 97 
but as we printed we noticed that 14 of our respondents had forgotten to attach the 
questionnaire or did not know how to make an attachment. This led us with 83 
questionnaires but as we looked closer at them we found two errors, one who had 
neglected to fill out the questionnaire entirely and one who fell outside of our age 
group.  
We have had 81 questionnaires to count. This gives us a percentage of answers 
of 71.7%, which according to Merete Watt Boolsen translates into a fine and indeed 
workable percentage (Boolsen, 2004: 71). We chose to count up our questionnaires 
manually as the literature we have read concerning questionnaires has recommended 
this method (Drever, Munn, 1999: 48). After manually counting the questionnaires 
we put the numbers into excel to give a general overview of the respondents answers 
(See Appendix 2). 
                                                   
14 Thank you for contacting us! As the survey ended the 26th of April at 6pm we unfortunately no longer need your help. 
Kind Regards The RUC-Group 
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We have made our tables using the questionnaire’s structure meaning that we 
have made tables, which refer to each question with the exception of our open 
questions, which we have counted up in Word (See Appendix 3). In the tables we 
show the amount of respondents, which have answered at each option and how big a 
percentage each amount constitutes (Q: 1, 6, 7, 8, 9, 11, 12.1, 15, 16, 17, 18, 22, 24.1, 
25.1, 26, 30.1, 30.2, 31.1, 31.2).  
In the question where the respondents have had the opportunity to answer more 
than one thing we have shown how many answers the respondents have given and 
how the answers disperse in amount and percentage. Furthermore we have shown 
how big a percentage of all who answered the concerned question have chosen each 
option (Q: 5, 10, 13, 14, 19, 23, 24.2, 27, 28, 29). In the open questions where the 
respondents have had to write an answer we have looked through the questionnaires 
and coded some answers, which we have translated into categories (Q: 12.2, 20, 21, 
25.2, 25.3). We have used the same method to code the questions where the 
respondents have had the opportunity to answer “other”. 
Besides tables we have made one diagram to illustrate the ages of our 
respondents. 
After having accounted for our method thoroughly we will look into the 
answers, which the questionnaire has provided us with.  
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4. Analysis and Discussion of the questionnaires 
4.1 Introduction 
In this chapter we will analyse and discuss the most relevant results in our survey in 
regard to our main question, why do people use net-dating and what do they look for, 
and our theorists, Giddens and Bauman.  
We have decided to unite the analysis and discussion chapter, as it seems to be 
the most sufficient solution in this project.  
4.1.1 Top-pocket Relationships 
The use of net-dating can be connected to the term Bauman calls top-pocket 
relationships which is a relation you make use of whenever it is pleasant to you and 
are able to put aside when you do not find it necessary. 11.1% of the interviewees 
writes that an advantage in net-dating is that it is casual and not necessarily combined 
with commitment. They can use the service whenever they feel like making contact 
and log off when they do not.   
4.1.2 The Individual’s Role in Romantic Relationships 
In this part of the analysis we will investigate our interviewee’s subjective view on 
romantic relationships. 
Question 27 deals with the interviewee’s motives for starting a romantic 
relationship and Question 28 deals with the interviewee’s motives for ending a 
romantic relationship. We thought it would be interesting to look at some connections 
between these two questions.  
In question 28, 32 of the interviewees have answered to the question on ending 
a relationship, that finding someone new could make them leave an existing 
relationship. We thought it could be interesting to see what their reasons for starting 
one are then, if this could be their reason for leaving a relationship. We found out that 
24 of the 32 respondents from question 28 had the feeling of being in love as their 
motive for starting a relationship. What is interesting in this comparison is, that it 
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indicates that these interviewees feel that they must be in love in order to start a 
relationship, at the same time, as they are open to the fact that when being in a 
relationship, someone new could come along and replace the existing partner. So 
what we can conclude from this is that the 24 out the 32 think that the feeling of 
being in love is something that can strike several times, and that this feeling is not a 
guarantee for a romantic relationship to last. 
From the same section of the entire sample as used above we can deduct even 
more. It is interesting to elaborate on the answers we got from question 30, which 
concerns whether the interviewees believe that they can find a person who is their 
‘perfect match’. 70.8% of the interviewees, answer: no, they believe there are several 
to find. 8.3% of them answer no, exclusively. This indicates that they do not believe 
that one specific person would satisfy their needs perfectly. They are aware that their 
needs might change through life and thereby their ‘perfect match’ might change from 
time to time. 
In their answers to question 31, which is whether they believe they can find a 
person they would like to spend their entire life with, 83.3% of them say yes. This 
stresses that they acknowledge that they at some point in a relationship would want 
this to happen. But when comparing this answer to those on question 30 they seem to 
be realistic in their elaborations on whether or not this is possible.  
Both questions contain a second part, which asks them to consider the question 
in relation to net-dating more specifically. In question 30 45.8% of the interviewees 
answer yes, they believe their perfect match (at least a temporary one) is to be found 
through net-dating, and only 4.2% says no. In question 31, 54.2% says yes, they 
believe to be able to find a person they would want to spend their whole life with 
through net-dating and 29.2% says no. This indicates that they do not separate the 
potential in the partner they meet through net-dating from the ones they meet through 
other connections. They do not see a difference. 
Now we will consider what we have deducted from the analysis of these 
answers in connection to the hypothesis. Bauman and Giddens both argue for an 
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increased sense of individuality and thereby increased expectations and individual 
goals. The answers we have received show a need for being in love when engaging in 
a relationship. This is a personal emotional demand, which was not necessarily 
satisfied in pre-modern time. This reflects what Giddens states about how we in 
modernity shape our own existence. The shaping of the self is based on personal 
demands instead of exterior factors.  
Giddens claims that what characterizes romantic relationships today is that 
personal benefit is in focus. Instead of practicing life long monogamies, we practice 
serial monogamies. The majority of the interviewees wrote that they believed that not 
one, but several persons could be the ‘right’ ones for them. They need to be in love to 
start a relationship and might fall in love with a new person while still being in that 
relationship. Thereby they confirm Giddens’ claim as their answers indicate that they 
are willing to replace partners along the way.  
4.1.2 The Reflexive Self And Consumer Rationality 
In question 5, which is what is important to you, the interviewees averagely answered 
4,7 out of 9 possible options.  Based on this one could argue that the interviewees 
focus on several factors in life and do not necessarily place their romantic 
connections as their highest priority. According to Giddens we shape our personal 
self by reflecting upon every aspect of our lives. This is a consequence of the 
reflexive modernity. As the frame of who we turn out to be is not settled in advance 
we need to make relations and reflect upon them to figure out whom we are. So every 
aspect in life becomes equally important. The fact that the interviewees have pointed 
to several priorities of importance besides their romantic connections supports the 
characteristics of modernity, at least seen from Giddens’ point of view.  
Question 26 deals with the interviewee’s feelings about single-life. What we 
find interesting in these answers is, that it is option B and C, which are the 
ambivalent attitude towards single-life the majority has chosen. 15.2% has answered 
that they find single life really good, but only 3.8% has answered that they find it 
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horrible. We know that the interviewees reason for using net-dating is, that they are 
searching for a relationship, even so it is remarkable that such a large part of our 
interviewees are not horrified by being single. We acknowledge the fact that most of 
our interviewees have answered that they find single-life to vary between good and 
bad, but even so they do not find it unbearable to be single. We definitely see this as a 
sign of a positive attitude, as it would be quite disturbing if most of the interviewees 
living a single-life felt it as horrible condition.  
In connection to this we have discussed the significance of the fact that a 
single-life does not equal difficult life conditions and a negative attitude towards life. 
Bauman states that we are affected by consumerism in the sense that we are 
constantly aware of other opportunities on the market and also aware of the fact that 
we have a right to choose among different opportunities. There is no question that the 
interviewees would like to find a relationship, but it seems that the single-life is just 
as much a choice, in the same way as finding someone to be in a relationship with 
would be a choice. The choice here might just be to live a single-life rather than being 
in an imperfect or unsatisfying relationship. On this basis it is interesting to discuss if 
the fact that the single-life as yet another choice influences our choice of relationship. 
We can argue for the fact that, since the interviewees are using net-dating, they are 
ready to choose not to continue their single-life living. They might not see the single-
life as a choice but rather a state, which they are unwillingly placed in, as long as they 
have not found a partner to be with. On the other hand only 3.7% has answered that 
they never meet with people via net-dating (see question 22) and 62.9% of the 
interviewees have even been in relationships that started via net-dating (see question 
25). The fact that they are still single indicates that the majority of our interviewees 
have tried to engage in relationships via net-dating without succeeding. On the basis 
of this we can argue for the fact that most of our interviewees have had the 
opportunity to engage in a relationship, and even 62.9% have been in one, but even 
so they have chosen the single-life in favour of a relationship. It is interesting to 
discuss if the fact that single-life is yet another choice, affects people to not choosing 
 39
a relationship, unless an exact relationship appears as a better opportunity than the 
single-life they are living. The fact that single-life is a bearable condition in today’s 
society, may make people picky about which relationship they want to engage in. The 
numbers found in question 26 are at the least an indication of the fact that Bauman is 
right, when he says that we are influenced by consumer rationality. We weigh and 
measure our opportunities and only if we are presented with an offer that could 
satisfy our needs better than our present condition, we are ready to give this new 
opportunity the benefit of a try.          
4.1.3 The Pure Relationship and The Insecurity Connected to It 
Out of our sample of interviewees, 8.6% were involved in a relationship. As they 
responded to our application of interviewees (which was at the dating.dk web-page) 
they must still be practicing some kind of activity at dating.dk. This stresses that they 
have maintained their profile. Based on those facts we cannot conclude that they still 
have contact to other possible romantic connections, but it indicates that they still 
keep some kind of connection to the “market”. If they are not satisfied in their present 
relationship they have the opportunity to search for a new one. If we assume that 
Giddens’ idea of the pure relationship is a reality in modernity, individual satisfaction 
has great importance. These people have high demands and if these are not fulfilled 
in their present relationship, somebody else might be able to live up to them. 
Another aspect of this is the interviewees’ awareness of their own distraction 
of other possible and more satisfactory partnerships. This might cause awareness of 
their present partner’s similar attitude. To some extent this creates doubt of whether 
their present status is durable. This can be connected to Bauman’s thoughts on the 
doubt that arises when you become two instead of one. It is uncertain what the future 
might bring. With this in mind the net-daters possibly make use of the service while 
being in a relationship already, because of this uncertainty. The service can secure 
some kind of romantic activity in the future.  
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When looking into question 29, which concerns what the interviewees wish for 
in the future, 49 wish for children and 48 wish for marriage. These factors represent 
the family-life and partnership. Besides from this only 37 wish to be in a traditional 
family structure. What we can derive from these answers is that a fairly small part of 
the sample is interested in this traditional way of practicing life. Even though they 
might wish for children, they do not necessarily want to create a family, at least not in 
the traditional way. With Bauman’s view on modernity in mind one could suggest 
that this is a consequence of the change of traditions and routines today. There is no 
norm concerning establishment of a family today as there were in the past. 
Furthermore, it confirms Giddens’ view on modernity, namely that traditions are only 
preserved as long as they can be legitimised. 
As the founding of the net-dating service has achieved great success, it would be 
wrong to claim that people today do not have the same need for partnership. But 
perhaps people are “allowed” to create the frame of this partnership more freely.  
4.1.4 Why do People in our Society use Net-dating? 
In this part of the analysis we will relate the survey to our main question. In question 
20 we asked the respondents to mention the advantages of net-dating. Some of the 
advantages mentioned indicate that the respondents believe that net-dating is more 
efficient than real life dating. The advantages, which can be interpreted in this way, 
are; it is easier (19 out of 80), you meet people you would not have met otherwise (30 
out of 80), the opportunity to pick and choose (26 out of 80) and you can get to know 
people before meeting them (31 out of 80).   
We want to know whether net-dating is notably more efficient than traditional 
dating; do net-daters actually meet more people and do they, as a consequence of 
their many dates, engage in more relationships than they did as “non-net-daters”. 
In an attempt to do this we have compared question 7, 25.1 and 25.2 and 
analysed the connection, to see if it is possible to identify the advantages of net-
dating and their results. We have only considered respondents who are looking for a 
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girlfriend/boyfriend (option B in question 14), which are 68 respondents (out of 81 in 
total).  
Question 7: How many relationships have you had? 
Question 25.1: Have you engaged in relationships with people you have met 
through net-dating? 25.2: How many?  
Table 1 shows how the answers to Q 25.2 are distributed.  
Table 1:  
Number of 
relationships via net-dating 
Amount % 
0 29 42.6 
1 19 27.9 
2 13 19.1 
3 4 5.9 
4 1 1.5 
5 1 1.5 
Unspecific 1 1.5 
All 68 100 
 
We think it is interesting that 42.6% of our 68 respondents, who are looking for 
a girlfriend/boyfriend, have never had a relationship, which was started through net-
dating.  
In the present case we are attempting to compare numbers from two questions, 
which are not answered the same way. In Q 7, we have not given our respondents the 
opportunity to answer a specific number, but asked them to place themselves within a 
category (i.e. 5-10). However, in Q 25.2, the respondents have been asked for the 
specific number of relationships they have started via net-dating.  
We have chosen to calculate the average of each category (‘number of 
relationships in total’ and ‘number of relationships stated via net-dating’) and 
compare them. The result is visualised in the following chart. 
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Relationships in total vs. relationships via net-dating
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When looking at the chart we find it possible to identify a pattern that can tell 
us about the efficiency of net-dating, at least within our small group of respondents. 
We have tried to question the efficiency of net-dating and the chart shows, it does not 
seem as if net-dating increases the possibility of finding a girlfriend/boyfriend. It 
could seem that the large selection does not necessarily mean that the perfect match is 
present or to be found among the many profiles on dating.dk.  
4.1.5 Net-Dating as a Mail-Order Catalogue  
The fact that it appears difficult to find someone to build a relationship with among 
so many opportunities could indicate that our respondents have a tendency to become 
far too specific in their demands. If this is true, specificity becomes limiting instead 
of beneficial. This indication can be supported by our survey: 30 respondents out of 
79 have on their own initiative15, emphasised specificity as a great disadvantage of 
net-dating. When this is said it is worth noticing that 26 respondents out of 80 find 
specificity to be an advantage. The paradox became even clearer, as we looked closer 
into the questionnaires. We discovered that out of the 26 respondents who see 
specificity as an advantage 24 also found it to be a disadvantage. It could seem that 
                                                   
15 Q 20 and 21 concerning the disadvantages and advantages of net-dating were formulated as open questions (see appendix 
3). 
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our respondents are divided between a feeling of being helped in their own search on 
the net and the risk of being sorted out by other net-daters. 
The respondents are very much aware of these tendencies as will be illustrated 
in the following example: One of our respondents, a 27-year-old woman, emphasises 
how much she benefits from the possibility of excluding certain people. 
Simultaneously, she has mentioned how she occasionally feels too consumer 
oriented. In her opinion, net-dating as a concept, sets the scene for specificity. She 
thinks of herself as cynically going through the wide selection of men. She appears 
divided between two contrasting feelings. 
This is consistent with Bauman’s view on Internet-dating (see 2.3.6 Internet-
Dating), which compares the concept with mail-order catalogues where one can 
chose a product that suits you best and then sent a order for it by mail.   
4.1.6 Virtual Closeness or Virtual Distance 
The above-mentioned example is by no means exceptional. At almost every 
advantage, our respondents have mentioned, they mention the same as a 
disadvantage. 31 of our respondents finds it beneficial that one is able to ‘get to know 
people’ and build a relationship before meeting the person. At the same time they 
find it almost impossible to establish whether or not there is “chemistry” before they 
meet. This is the opinion of 15 of our respondents. In other words they do not seem to 
believe that it is possible to start relationships on the net alone. 
This could be connected to another dilemma, namely whether net-dating is 
time-saving or time-consuming. One could argue that if a net-dater engages in several 
communications, spend days on chatting, exchanging points of views and maybe 
even personal information and then a face-to-face meeting turns out to be a complete 
failure, net-dating can definitely be a waste of time. Obviously, there is never a 
guarantee that continuous dates will develop into a relationship, whether the dates 
were initially planned via the net or not, but at least one is not seduced merely by 
extraordinary writing skills and then disappointed by the sudden presence of a real 
 44
person. In this way the process of getting to know someone is split into two parts; the 
electronic (and possibly anonymous) contact and the face-to-face contact. As we have 
mentioned earlier, many of our respondents regret that even a successful Internet 
contact, can prove to be worth nothing in “real life” and therefore the net-based 
contact seems wasted. The net-based contact does not offer any clearly defined 
possibilities and advantages which are not found in “traditional” dating, at least not 
concerning the attempt to really get to know someone in order to engage in a serious 
relationship.  
However, a small handful of our respondents call attention to the fact that they 
feel freer to express their feelings, that they can be more open and honest in net-
dating. This is somewhat surprising, the distrustful atmosphere considered. The 
feeling of closeness may be explained by Bauman’s notion of ‘communitas’. What 
Bauman says is that technological means of communication have reduced the feeling 
of physical distance. It is easier than ever to be in contact with people all across the 
world at any time. People are more accessible than ever and the result is a feeling of 
virtual closeness. However, the virtual closeness can easily turn into a virtual 
distance. The technology can become a shield we hide behind, and therefore feel 
more protected. The virtual distance provides us with a feeling of “protection” from 
the consequences of our actions and this could be a contributory factor to peoples’ 
sense of freedom. It can be positive that people feel able to be honest, but the result 
can also be less favourable. As one of our respondents, a 28 year-old male says; 
people tend to forget good conduct and normal courtesy when they are online.  
4.1.7 Trust 
There is one disadvantage, which the majority of the respondents find to be the worst 
element of net-dating, namely the fact that profiles and people often are unreliable. 51 
respondents out of 79 have mentioned unreliability as the main disadvantage with 
net-dating and it is remarkable that our respondents are so distrustful towards other 
net-users. Out of 81 respondents, 77 claim to be completely honest about themselves 
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in their profiles. Only 4 admit to have embellished their profiles slightly. However, 
almost none of our 81 respondents admit “to make themselves look better” on their 
profile, they basically think the worst about the other users. Several from our sample 
have criticised that many of the profiles are not serious: 50 of our respondents have 
met with people who did not live up to their profile.  
However, the distrustfulness may as well be an expression of disappointed 
expectations. According to our theorists, modern people refuse to settle for less than 
perfect and since perfection can rarely be achieved in a relationship, people are likely 
to be disappointed. People are, as Giddens say it, looking for a special relationship 
instead of a special person. This special relationship is the ‘pure relationship’ from 
which each person expects to gain something specific. As soon as the mutual gaining 
ends so does the relationship. However, the termination of a relationship is a lost 
investment, as Bauman says, and therefore not entirely “free of charge” but a better 
alternative to unpleasant obligations and an unsatisfying relationship. Out of the 
section who points this out to be a disadvantage only 56,9% have experienced that 
somebody has actually turned out to be somebody else than they had made 
appearance like earlier. So a large amount of the interviewees have a certain attitude 
about this before even experiencing anything that could be an indication. As Giddens 
states the natural trust in a relationship has gone. These people are not yet in a 
relationship, but are very sceptical about trust already and, as stated in the previous 
part of the analysis; they retain this doubt when they engage in relationships too. 
4.1.8 Rejection 
As we went through the questionnaires we noticed that a handful of respondents 
mentioned rejection as a disadvantage to net-dating as well as the low self-esteem, 
which rejection can result in. Rejection certainly is a downside to dating in general 
however it could seem that people find it easier to “dump” someone they have never 
met. At least, 9 respondents emphasise how nice it is to be free from obligations and 
appreciate that one can easily end the contact/communication. This is quite consistent 
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with our theorists. Our respondents’ worries can especially be linked to Bauman’s 
notion ‘liquid love’. For people, who have been raised with the Internet, to engage in 
communication on the net can have the same significance as engaging in love-
relations in real life and therefore is connected with the same problems (Project, 
Bauman: 2.3.6).  One of the problems Bauman emphasises is the fact that the 
relationship is dependent on two individuals who have their own will meaning that 
both are free to end the relationship when they feel like it. The insecurity, which 
relationships are connected with seems to be clearer in net-dating as it is easier to 
engage in several relationships when the media is written instead of physical. Our 
respondents have said that it is a difficult and sometimes protracted process before 
they know whom they will continue writing with or where they themselves stand with 
others. 6 out of 79 respondents mention the possibility of engaging in more than one 
contact as a disadvantage. One respondent, a 26-year-old woman, has written that she 
has tried to write with other net-daters for a long time without knowing if she was the 
only one or if she ever would get to meet them. It could seem that net-daters are more 
exposed to insecurity than others as the insecurity comes even before they engage in 
a love-relationship they invest with a big risk of non-profit (Project, Bauman: 2.3.3).     
It seems as if net-dating includes a risk of being reduced to the sum of one’s 
profile. As mentioned above there are 30 respondents out of 79 who find that net-
daters become too superficial and many find that they have been rejected in favour of 
some with a better picture or better writing skills.  
 
4.2 Further Discussion and Reflection 
Throughout our analysis we have touched upon several aspects. In the following 
section we will extract the most important of these and continue the discussion that 
our new knowledge requires. After a summary of our provisional conclusions we will 
attempt to bring the discussion to a more reflective level.  
Our sample may view single-life as more attractive than an unbeneficial 
relationship. It is an opportunity and a possible way of achieving the things one wants 
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out of life rather than a unbearable condition. Even though people do not necessarily 
dread life as singles, they tend to see it as an impermanent phase of life that can be 
changed if only one is able to find the person who can fulfil ones contemporary 
needs. 
Thus our interviewees are very much aware of the fact that love can strike 
more than once in life and that it may actually take more than one person/relationship 
to be happy through ones entire life.  
Our interviewees reflect both Bauman’s and Giddens’ theory on several points; 
they are willing to be on a continuous search for that special relationship, which can 
help them shape their identity in accordance to wishes and needs for the future 
(Project, Bauman: 2.3.2, Giddens: 2.2.2). The fact that people are constantly on the 
lookout for something new and better can be illustrated by the fact that some, though 
very few, of our interviewees are in a relationship and yet still keep their profile on 
dating.dk. It could therefore seem that people, even when they are in relationships, 
can have a hard time letting go of the ‘love market’. No one wants to miss out on 
better opportunity.  
There is no way for us to know exactly for what purpose the respondents in 
relationships use their profile. As said in the analysis, it might not even be in order to 
find a new partner (though that is what one of the interviewees gives as reason for 
being on dating.dk).  
Net-dating is notably less efficient than ‘real life-dating’. As we calculated the 
average amount of relationships started via net-dating we saw that the group that had 
had most success in starting relationships on the net were those who had had 5-10 
relationships all in all. The average of net-based relationships was 1,1. It is hard to 
determine why the net-daters have so little success in finding a girlfriend/boyfriend 
via net-dating, but we have tried to identify some possible reasons through an 
interpretation of our respondents’ answers. 
A possible explanation could be that people become too specific in their 
demands, so that many other users of dating.dk will se themselves eliminated from 
 48
contacting a certain profile. If this is true the net-daters’ awareness of their own needs 
can limit their search instead of benefiting it. Furthermore, it is questionable that 
people are even able to put their needs into words. It may be helpful to “advertise” for 
certain personal values or specific priorities of life because one can (probably) not be 
in a relationship where you are constantly on the verge of a philosophical or 
ideological war with your partner, but is it really that important whether he or she is 
blond or brunette?  
We have also noticed that many of the interviewees’ arguments for using net-
dating are also (either by the same or others respondents) used as an argument against 
net-dating. For instance people are enjoying the anonymity that net-dating offers, but 
at the same time they are troubled by the fact that other net-daters as a consequence 
of the anonymity, seem to forget good conduct and politeness. Our respondents also 
like the fact that they can get to know each other before meeting face-to-face, but 
acknowledge that they have no way of knowing whether their contacts are telling 
them the truth. If they are being truthful can the chemistry they experience via the net 
be transferred to “real life”. Net-dating offers possibilities and freedom but at the 
same time it can be an affair of trouble and worries.  
Our interviewees also express their concern about the way that people become 
too particular in their demands. A lot of them feel that net-daters easily become too 
superficial and start viewing other people as articles one can choose from. 
From here on, we will take the discussion to a more reflective level, which 
moves away from the net-dating survey, which the discussion has been based on so 
far. 
As written in the beginning of this project our research question is: ‘Why do 
people in our society use net-dating?’ and ‘What is it that people are searching for 
when searching for a partner using net-dating?’ We have gone into the matter 
presenting the theories of Bauman and Giddens, which we believe give a possible 
answer to the research question. 
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Giddens and Bauman consider relationships in modernity in general and we 
apply their theories to one specific phenomenon in modernity, namely net-dating. We 
believe net-dating to be a phenomenon, which reflects a general tendency in modern 
society. It is therefore necessary to consider the results of our analysis in a wider 
perspective. 
The analysis shows that the respondents are supporters of serial monogamy. 
They believe in love and the fact that love should be present in order for them to start 
a romantic relationship, but they do not believe that love lasts a lifetime, love is a 
feeling that can strike several times. The respondents have expressed that the perfect 
partner comes in different versions that suits our needs differently. We change our 
needs according to our position in life, and as a consequence of this we are likely to 
replace our romantic partner. In accordance to our hypothesis we give our own 
benefits first priority when engaging and ending a romantic relationship.  
Somehow the idea of serial monogamies seems worrying. Even so the number 
of divorces also points towards the fact that this might be reality and our theories 
explain this fact in various ways.  
In past generations the norm was to find a partner for life and this pattern has 
changed today. But as the past is the only way of living we can use for comparison, it 
might be difficult to ignore. We find it hard to move forward instead of looking 
backwards. We are part of a development and do not know where it takes us.  
Perhaps we consider past generations to be role models in certain aspects of 
partnerships such as the solidarity and the struggle to remain partners for life. We 
somehow want to achieve this lifelong companionship, but at the same time we 
cannot make it last as they did in the past. No one wants to be repressed in a 
relationship and people are aware of their ability to make a life work as singles.      
Following Giddens and Bauman, men and women today take equal part of 
relationships. Both parts have needs, which should be fulfilled in order to achieve a 
satisfactory relationship. Furthermore, what we want out of life has become similar to 
each other. We occupy the same spaces. Thus, we are very much aware of the 
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development that has taken place already and understand, which aspects of the 
modern relationships that influence the increased difficulty in making it work.  
The romantic idea of finding your perfect partner might have to be put aside 
and we need to be realistic about what is actually possible. 
We have acknowledged that serial monogamies are practised in our society and 
we have discussed what this indicates for the future practising of romantic 
relationships. As our analysis showed that most of our respondents were opposed to 
the idea of infidelity and would leave a partner if s/he were ever unfaithful to them, 
we can conclude that today people support the monogamist relationship. Although, if 
people today choose their partner on the basis of how s/he suits their needs, maybe in 
the future they will refrain extremely from current monogamist traditions by 
practising serial polygamies, to reach the utmost fulfilment of their needs. In a society 
where the individual’s search for fulfilment of needs is the main priority, there is by 
definition no place for solidarity, but we have discussed whether we as individuals 
would be able to live in a society without solidarity. We are aware that we as human 
beings seem to have a need for personal satisfaction, but this being said we are also 
confident that we as human beings also have a great need for the feeling of solidarity; 
a feeling of being part of a unity that is bigger than oneself. This unity can be found 
in the structure of families and in the formation of monogamist relationships. We 
believe that as much as people have selfish needs they also have a need for being part 
of a unity like a family or a relationship. If the need for unity will encourage people 
to continue practising monogamist relationships, one could hope for relationships in 
which they have acknowledged the need for individual or selfish fulfilment, and 
thereby also are capable of providing their partner with this.  
Today romantic relationships arise and perish continuously, maybe by having 
this in mind people could realise the need for showing consideration to their partner. 
The acknowledgement of the inconstancy of relationships might make people aware 
that something that is so easily lost should be cherished more than they do now. 
People might, through this acknowledgment, realise the advantages of disregarding 
 51
their other needs in order to preserve the great need of being in a relationship. Maybe 
it is possible to structure the way of living in relationships and marriages differently. 
A structure that considers the needs of both partners, allows each individual to 
achieve their goals and still keep a focus on making a lifelong relationship work.  
We have also discussed if it in fact is possible to maintain solidarity in a time 
were individuality has such high priority. In other aspects of life we praise 
individuality for example are we able to choose another education than our parents, 
traditional bonds no longer bind us. We praise individuality because it gives us the 
right to choose and we connect the right to choose with freedom. 
 Internet- dating is interesting because it praises individuality but what we saw 
was a market of trade and we wondered if love was to be found under such cynical 
conditions. This severe praising of individuality has consequences. Instead of 
creating better conditions for the practise of love it seems to do the opposite. It seems 
to promote insecurity and the fear of not being good enough. It works, as a circle the 
rejected also becomes the rejecters. Our survey also showed us that it does not seem 
to be more successful than regular dating. All in all it seem to be inefficient to reify 
love. 
Love is not rational one cannot rationally choose whom to love.           
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5. Critique of Our Methodology 
5.1 Introduction 
In this chapter we will criticize our procedure concerning our method and the results 
we have derived from analysing the questionnaires.  
We will start with some general criticism, which primarily stems from the fact 
that we have read method literature post making the questionnaires. We will look at 
some of the recommendations the literature have put forth and how satisfactory our 
design has been according to these. 
During our analysis it was evident that some of our questions did not work as 
intended. We will elaborate on this problem in a following section.   
 
5.2 The Critique 
We have chosen two sociologists who practically have the same view on the subject 
instead of choosing two opponents. By adding a theorist expressing a different 
opinion, we could perhaps have reached a more extensive adaptation of the subject. 
Another alternative could have been to focus on one of our theorists instead of both, 
but we found that they complemented each other. Giddens represents a more 
sociological focus, referring to how modernity has changed love-relations where 
Bauman includes the internal changes and how these have influenced human beings. 
Bauman’s description of how we have a human need to comprehend the 
incompressible has almost psychological elements.    
More specifically considering the questionnaires there are several things during 
the process we could have handled differently. 
Unfortunately we were only able to get the key-numbers from the survey 
conducted by love.dk, which had a similar purpose to ours. Had we had full access to 
the survey we could have used it as inspiration and could have presented aspects that 
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we had not thought of. It is in every case of empirical studies helpful to find out what 
is written on the subject before. 
The method literature we have read recommend that one makes a pilot survey 
before sending out the questionnaires. This should have the effect of excluding the 
questions, which do not work as intended. As we did not do this there are several 
questions or answers, which have been less useful.  
The time we spent in the preparing phase was, generally, too short. We did not 
construct the final hypothesis before constructing the questionnaires. We could have 
formed more questions relevant in connection to our theories, had we had the 
hypothesis ready in time. 
We should have made some kind of predictions considering, which answers 
would be interesting and how they could be connected to each other. By using the 
hypothesis we would have been able to think of which aspects more specifically that 
would be interesting to illustrate. Thereby formulate the questions in such a way that 
they would lead to the hypothesis.  
The way we chose to mediate our questionnaire (explained in the methodology 
chapter) made the process slightly complicated for the respondents. There is reason to 
believe that we could have reached a higher number of respondents had we made a 
direct link to the questionnaire on the dating.dk homepage. The process had been 
easier and shorter for the respondents. 
As a result of our approach some people were not able to fill in and send back 
the questionnaire for several reasons. We chose not to do anything to solve this 
problem and thereby exclude an unknown number of responses. 
We were surprised by the fact that we had a few respondents who had limited 
knowledge concerning computer use. We made the mistaken assumption that those 
who are between 15 and 35 who use net-dating know all there is to know concerning 
computers.  
Furthermore we made boxes for the respondent to mark of, which should have 
made it easier to answer the questionnaire, but we forgot to inform the respondents 
 54
that it was necessary to close the checkbox form toolbar in order to use the boxes. 
This resulted in many alternative mark-of versions, which made the answer process 
more difficult for the respondent and problematized the reading of some of the 
answers.       
The random sampling led to a random number of males and females. This 
limited us if we at a later stage would find it interesting to go into that area. We 
would not be able to deduct any knowledge, as the numbers of the sexes are different. 
The same goes for the age. We sought net-daters between the ages of 15-35 and our 
respondents turned out to be between 20-35. Besides that we have no control of the 
different age levels. We have contacted the people behind dating.dk to get statistics 
about the ages of their users but we have not received anything. Thus we are not able 
to make comparisons of any kind based on age.  
The 113 respondents who we were able to reach represent a small section of 
the total number of dating-profiles at dating.dk. This group of people might not 
reflect the typical net-dating users. Our respondents had to enter the news archive of 
the dating.dk homepage in order to find the questionnaire. This indicates that they 
represent one type of person at dating.dk solely. This type of person might belong to 
a slightly eager net-dating user. Thus, we do not have such a random sample as we 
thought. 
 
5.3 The Questionnaire 
As previously mentioned, due to the lack of pilot surveying there are several 
questions, which have not worked as we wished.  
The first four questions were included for primarily two reasons. Firstly, to get 
some objective information about our respondents, meaning that unless we assume 
that our respondents lie there is a good chance, for us, to say something very specific 
about our respondents about for example gender and age. Secondly, we found that 
there might be a psychological factor in getting the respondents to answer “harmless” 
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questions to start with. Our method literature contradicts this assumption. Drever and 
Munn says that questions about personal circumstances are better placed towards the 
end, as there is a risk of antagonising the respondents by starting with personal and 
sensitive questions (Drever, Munn, 1999: 27). This can especially be said for the 
personal information category we have made in our questionnaire, which include 
questions 5 to 9. Even though our literature has foreseen that our structure would 
decrease the inclination to answer we have not experienced this problem. There were 
averagely 80,4 respondents who answered each of our questions and there is no 
significant difference between questions answered at the beginning or the end of the 
questionnaire.   
As we have mentioned before we have no intention of making a gender 
analysis and we cannot use the ages of the respondents to much other than separating 
them from each other. 
We chose to test if our delimitation of gender could have influenced the survey 
by comparing the answers from men and women to question 7 (how many 
relationships have you had) and 9 (how many sexual partners have you had).  
Question 7: 
Number of relationships Men Women 
0-5 54.5% 47.3% 
5-10 40.9% 41.8% 
10-15 4.5% 5.5% 
15+ 0 5.5% 
 99.9% 100.1% 
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Question 9: 
Number of sexual partners Men Women 
0-5 27.3% 18.2% 
5-10 18.2% 20% 
10-15 13.6% 16.4% 
15+ 40.9% 45.5% 
 100% 100.1% 
  
As the tables show there was no significant difference between the answers. 
Therefore we find that we are justified in disregarding the gender issue.  
The questions on employment and postal code have no relevance to our main 
question or theories at all. Our reason for asking these questions was to test some of 
our own prejudices, namely whether job/education and city versus countryside has 
any influence on who is using net-dating. From our questionnaire we can see that 
there are no significant tendencies concerning employment. The only tendency we 
can identify is that 29 of our respondents are students but as student is a very vague 
description and we besides that have both doctors and truck drivers as respondents we 
are unable to generalise on this point. 
According to postal code our respondents were evenly distributed across the 
country (see appendix 3) therefore it is not possible to generalise on this point either. 
These four first questions are questions, which reflect our own experience with 
questionnaires meaning that these are questions we ourselves have seen when we 
have filled out questionnaires for opinion-research institute.    
Q5: “What is important to you?” This question ought to be formulated 
differently. By saying ‘important’ we do not get a clear image of what the highest 
priority in life is, which originally was the purpose. We could have replaced it with 
‘most important’.  
We have realised, after checking all the ‘other’ answers, that we have forgotten 
a rather important category, namely ‘family’. We have concluded that the reason for 
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this oversight could be that we have been somewhat biased concerning the group of 
people we wanted to investigate. As mentioned earlier we have had quite a few 
prejudices against net-daters before making this survey. These prejudices have made 
us forget that people between the age of 15 and 35, whether they are net-daters or not, 
can be married and have children. This has been one of the clearest examples of our 
lack of knowledge concerning the users.    
Q7: “How many relationships have you had?” Firstly, there might have been a 
big difference in how people have defined relationships. So their answers might not 
have the same “value”. Here we could have had a question about at what point they 
would consider themselves to be in a relationship. We have divided the number of 
relationships into the categories: 0-5, 5-10, 10-15, 15+. This division has been 
problematic for several reasons. There is a wide space between people who have had 
no partner to those who have had 5. This category could have been split up. We have 
deliberately chosen not to include a solely 0 partner category as we found that it 
would expose the respondents unnecessarily. In the analysing process we found the 
division was problematic as we later in our questionnaire, in question 25.2 
concerning relationships started over net-dating, have used another method, namely 
an open question. This meant that we had to convert the numbers in order to compare 
them.    
Q18: “Does your family know that you use net-dating?” This question is not 
relevant to the hypothesis but we chose to include it because we had the idea that 
dating services had changed from being tabooed to being a somewhat accepted way 
of finding a partner. What our survey showed was that only 7 out of 81 respondents 
had not told their family that they were active net-dating users. So it might not be 
especially relevant in accordance to our main question or hypothesis but it has 
confirmed us in some of the thoughts we have had from the beginning.   
Q22: “Do you meet with people you have made contact with via net-dating?” 
The formulation of this question is not specific enough. By saying ‘meet’ it becomes 
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uncertain to the interviewee which case that is meant. It is too general and should be 
written in past tense. 
The biggest problem with this question is that we have made three options for 
yes but only one option for no. We have tried to incorporate frequency but what we 
should have done was to split up the question. The first part should have been a clear 
yes or no answer and the second part a question concerning frequency (this critique 
can be said about question 24.1 as well). Our method has had the result that we have 
not been able to use our statistics on this point without adding the answers from 
option A, B and C. This results in 78 out of 81 who have met people from net-dating 
and only 3 who have not.  
Q26: “How do you feel about single-life?” Again there is a problem with too 
many nuances because it is not clear what the difference is between feeling the 
single-life as varying between good and bad and feeling single-life as being neither. 
There is not doubt that it has been challenging to design this questionnaire due 
to our lack of experience on the matter. However we have gained interesting results 
and large parts of the questionnaire have been useful to us in the analysis and the 
discussion.  
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6. Theory of Science 
In this part of the project we will discuss, if the knowledge we have gained from the 
answers of our interviewees are usable, and then we will argue for the significance of 
this knowledge. 
Throughout the work of this project we have discussed the validity of our 
results. We have been faced with concerns regarding to what extent we could rely on 
our results and how we could use them. In our investigation of dating.dk we have 
received 81 questionnaires usable to our research, which we have based our 
conclusions on. However, 81 interviewees out of the 723,244 users of dating.dk are a 
small part in the big picture. What has been problematic to us is, how we can create a 
picture of dating.dk users on the basis of a small percentage. On the other hand, we 
find our results to be relevant and useful in the investigation of net-dating and we 
intend to argue for it in the following part. 
We are aware of the fact that it is difficult to make general conclusions on 
answers based on 0.01% of all dating.dk users. We have often discussed the problem 
concerning the fact that we are trying to conclude a general tendency, based on a 
small. However, there was no other way for us to have made an empirical study, 
unless we would have asked all the 723,244 users of dating.dk, and even so we would 
only have been able to declare conclusions on users of dating.dk and not of net-dating 
users in general. Therefore we have decided, that although we have only interviewed 
0.01% of the dating.dk users, we can on this basis still argue for the fact, that the 
results we have found is an insinuation about how the net-daters of our society 
practise romantic relationships.            
Karl Popper is a critical rationalist who introduced us to the significance of the 
principal of falsification. Popper claims, that what makes a theory scientific, thereby 
worth engaging in, is the possibility to draw theses from it, from which the theory can 
be falsified via observation or experiments. A theory can thereby not be verified, as 
empirical testing will never be adequate enough to make it absolute (Brier, 
2005:151f). In this project we have tried to find out if the theories of Giddens and 
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Bauman were valid, investigated through the research on net-dating. In the analysis 
of the questionnaires, we discovered that the majority of answers confirmed the 
theories of Giddens and Bauman, although we have also found examples of answers, 
which falsify the theories. In question 28 on what could make our interviewees leave 
a romantic relationship, we have received many different answers, but especially one 
interviewee answered contrary to the theories of Giddens and Bauman. The 
interviewee answered that she would only leave a relationship, if there was no other 
option left. She wrote that she rarely would leave a relationship. This statement 
falsifies Giddens and Bauman’s theory on serial monogamy. What we can use this 
statement for, is to say that Giddens and Bauman’s theories do definitely not 
correspond with all the net-daters we have interviewed. Hereby we have falsified the 
theory of Giddens and Bauman according to the instructions of Popper, although this 
recognition does not make our theories less useful, it merely makes us aware of their 
limitations. We acknowledge the fact that Giddens and Bauman’s theories do not 
correspond with all net-dating users. Even so we can still say, that most of the 
questionnaires we have received, points towards a validity of the theories. 
Throughout the analysis of the questionnaires we have weighed and measured 
which of the tables were interesting to look at. We have based our analysis on solid 
numbers and we have left out the numbers that were not significant enough to draw 
conclusions from. So on the basis of the numbers derived from our analysis, we 
adhere to the validity of the theories of Giddens and Bauman.   
Now we will account for Theodor W. Adorno’s thoughts on how theory and 
empirical data support each other. From there on we will explain how we have 
combined qualitative and quantitative knowledge and how Adorno argues for this to 
be the most sufficient way of gaining knowledge. This section also includes Thomas 
Kuhn’s view on how researchers are influenced by the paradigms they work with. 
Adorno writes that theory of society, as an entity cannot be made valid by 
empirical investigation. He says that a theory of a subject in society must transform 
the idea it has of the subject to the ideas the subject has of it self, and confront these 
 61
ideas with what the subject really is (Schmidt (red.), 1991: 293f). Which means that 
theory must gather the ideas it has of the subject in society with the ones the subject 
has of itself and confront it with the results of an empirical study.  
In this case we use Giddens’ and Bauman’s idea of a subject in society and we 
confront these ideas with what the subject really is. We do this by transforming the 
theoretical ideas into the interviewees’ perception of themselves. More specifically, 
this is done by formulating questionnaires and analysing the respondents’ answers. 
Giddens and Bauman both have ideas concerning romantic relations in modern time 
and we find that in reality net-dating reflects tendencies concerning romantic 
relations in modernity. 
A theory dissolves the inflexibility of the idea of society and turns it into a 
tension between the possible and reality. In the existence of theory and empirical 
study lies their dependence on each other. Sociological theory is the idea of society as 
an entity. Empirical study is the idea of a fragment in society. These two ideas cannot 
exist independently from each other.  
A hypothesis is a statement of an expected regularity drawn from a theory. As 
sociological theory is considered as the idea of an entity it is problematic from this 
entity to derive a hypothesis from it, as the hypothesis will not be adequate enough 
compared to the extent from which it is derived (Schmidt, 1991: 293f). 
The sociological theories are much more extensive than the hypothesis we have 
deducted from them. We have focused on a specific part of them, which is 
particularly interesting to our project. But we are aware that the selection also 
excludes parts that possibly could have been relevant.  In relation to this Thomas 
Kuhn identifies the problematic of science as lying within the fixed paradigms, which 
are common for all researchers. A group of researchers will always act according to 
their common paradigm; the opinions and conclusions of the researchers will always 
be influenced by this paradigm (Brier, 2005: 175).  
We have to acknowledge that, as we relate all of our findings to our specific 
theories, this will have influence on our point of view and the conclusions we end up 
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with, given that every theory contains bias, which we undertake. We are aware of this 
acknowledgement and the fact that we have not been able to be objective in the 
research of the interviewees’ answers. Our interpretations of the tables and the 
answers are undeniably influenced by paradigms we all share. We are trying to 
analyse factors in a society, which we ourselves are a part of, as well as there are 
critical views on this, we also see positive aspects of this. We relate to the people we 
are interviewing because we are familiar with the situation they are in. We have all 
lived the single life, as well as we have experience with romantic relationship under 
the same circumstances as our interviewees. We have experienced the same changes 
in society as our interviewees, and with reservations about subjective variations, we 
share fairly common traditions and practice similar romantic relationship as our 
fellow human beings at our age, including the interviewees. This has given us a 
greater understanding and acceptance of their answers, and hopefully this has 
delimited us from being locked up in great bias concerning how our generation 
practices romantic relationships.                
  Adorno mentions the use of empirical methods, which are objective means 
used on subjects, as other problematic matters concerning theory and empirical study. 
The problem appears if the objective questioning and the statistical process distort the 
answers of the subjects. The subjective answers might not fit into the objective 
analysis and are therefore fitted into the objective statistical analysis (Schmidt, 1991: 
296).  
In our case this is relevant to consider, as we make use of a questionnaire in the 
empirical research. We have formed the questions objectively and have received 
subjective answers. We have presented these answers quantitatively by placing them 
in tables, but in addition to this we have made a more qualitative analysis.  
Adorno says that the quantitative and the qualitative analysis are not absolute 
opposites. In order to reach a quantitative statement you have to disregard qualitative 
differences between the elements and be convinced by the fact that all societal 
elements contain the same stipulations, which the quantitative generalizations rely on.       
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These elements will always be qualitative, and a method that discards the 
importance of combining the quantitative with the qualitative obliterates the purpose 
of the method itself.  
Adorno states that the sociological science is lacking homogeneity because of 
the conflicting views on quantitative versus qualitative method (Schmidt, 1991: 300). 
These arguments account for why we have combined quantitative and 
qualitative analysis of empirical results. We have definitely taken the interviewees 
personal views into account in the analysis. Especially, in the part of the analysis, 
which is based on what advantages and disadvantages the respondents believe there is 
in net-dating. The knowledge we have produced is thereby based on a combination of 
the more statistic results, such as percentages, and the interviewees’ comments, 
which are more qualitative. 
We have accounted for the complexity of the knowledge that might have 
influenced our project. Firstly, we have falsified Bauman and Giddens theories by 
using Popper’s ideas on the matter and discussed why we still find our research 
usable. Secondly, we have accounted for Adorno’s view on why theory and empirical 
research support each other and then related the thoughts to our project. Furthermore 
we have included Adorno’s arguments for combining qualitative and quantitative 
methods and discussed these in accordance to our method. In this part of the chapter 
we have used Thomas Kuhn in order to accentuate the importance of knowing that 
whatever conclusion we come to they will always be influenced by our common 
paradigms 
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7. Conclusion  
Through our analysis and discussion of the survey we have found that the hypothesis 
has been verified in various ways. The growing sense of individuality today has great 
impact on how we practise love relations. What is common for all the different points 
in the analysis and discussion chapter is that they illustrate the implications of 
individuality. Whether individuality excludes the possibility of a lifelong monogamy 
cannot be said with certainty, but we know for a fact that it challenges the traditional 
idea of partnership.      
The hypothesis was formed as a tool to help us answer the research questions. 
Thus, what we have deducted from the analysis also answer the research questions. 
Why do people in our society use net-dating? What are people searching for 
when searching for a partner using net-dating? 
Internet-dating services offer people an easy opportunity to meet possible 
partners and chose the level of commitment. Today an important factor in partnership 
is individual satisfaction and it is not based on traditional norms in society. This 
makes the net-dating service favourable as it offers an easy way of searching for what 
the exact individual contains and look for. People find it important to fulfil their 
needs, a fulfilment they can find in a partner, but not necessarily a partner for life. 
This way of practicing romantic relationships is defined by Giddens as the pure 
relationship. 
How can the phenomenon of net-dating be considered as a reflection of 
tendencies in society? 
The fact that net-dating has been created and become such a success reflects a 
societal tendency that defines a demand in society; hence net-dating is a service and 
if people did not feel a need for this service, it would not exist. Due to modern 
society’s break with traditions, people are in a more demanding situation than ever. 
The shaping of ones life has become an individual project, which Giddens defines as 
‘the reflexive self’, and these conditions cause challenges for people. It is these 
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conditions that make us seek the easy solutions, and net-dating is a convenient 
solution as one can pick a partner and throw them away if someone better comes 
along. In the net-dating services love is treated as a product usable for selling or 
trading on the market, which is a tendency that can also be detected in the society 
outside net-dating, it comes to show when looking at the divorce rates. This way of 
meeting people seems to reflect the fact that we live in a consumer society.       
Internet-dating is an explicit way of practicing individuality, an individuality 
which can have importance for the future practising of romantic relationships. Maybe 
individuality will cultivate in an even more extreme way, but we hope that in 
whatever degree individuality cultivates, we will be able to learn how to practice long 
lasting romantic relationships with respect for each other as individuals.       
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8. Danish summary 
 
Dette projekt omhandler fænomenet net-dating som et marked hvor romantiske 
forhold er til salg. Vi vil redegøre for de sociale forudsætninger for net-dating ved 
hjælp af teoretikerne Anthony Giddens og Zygmunt Bauman. Denne gennemgang af 
deres teorier vil føre til en hypotese, som vi vil teste i en empirisk undersøgelse. Vi 
vil gøre brug af en kvantitativ metode, bestående af spørgeskemaer sendt ud til net-
dating brugere, hvori vi vil undersøge disses holdning og praktisering af romantiske 
forhold. Derefter vil vi bruge analysen af svarene fra spørgeskemaerne til at diskutere 
og reflektere over opfattelsen og praktiseringen af romantiske forhold i det moderne 
samfund.      
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10. Appendix 
Spørgeskema 
Vi vil på forhånd sige tusind tak for at du vil hjælpe os med denne undersøgelse. Du skal vide at det 
betyder meget for vores projekt at vi får netop dine svar og at du giver dig god tid til at besvare 
hvert spørgsmål. Alle oplysninger vil selvfølgelig blive behandlet med fuld fortrolighed. Det vil 
tage cirka 20 minutter at besvare spørgeskemaet. Rigtig God Fornøjelse! 
 
1. Køn: 
2. Alder: 
3. Beskæftigelse: 
4. Postnummer: 
 
Lidt om dig: 
5. Hvad er vigtigt for dig?(sæt gerne flere X’er) 
Venner  Kæreste  Sex  Fritid  Penge  Karriere/job  Studie  Hobby    
Andet: 
 
6. Er du i et forhold? Ja  Nej  
Hvis – nej: Hvor længe har du været single: 
Under 1 måned  1 - 3 måneder  3 - 6 måneder  6 – 9 måneder  9 – 12 måneder    
1 år+   5år+  
 
7. Hvor mange kærester har du haft? 
0-5  5-10  10-15  15+  
 
8. Hvor længe varede dit sidste forhold? 
Under 1 måned  1 - 3 måneder  3 - 6 måneder  6 – 9 måneder   
9 – 12 måneder  1 år+  5år+  
 
9. Hvor mange seksuelle partnere har du haft?  
0 – 5  5 – 10  10 – 15   15+  
 
Dit forhold til net-dating: 
10. Hvordan blev du introduceret til net-dating? 
Fik net-dating anbefalet af familie/venner  Søgte bevidst efter net-dating på nettet  
Stødte tilfældigt på net-dating på nettet  Har altid kendt til net-dating    
Andet: 
 
11. Hvor længe har du haft en profil på dating.dk?   
Under 1 måned  1 - 3 måneder  3 - 6 måneder  6 – 9 måneder  9 – 12 måneder  
1 år+   5år+  
 
 
Question 1:
GENDER AMOUNT %
MALE 25 31,6
FEMALE 54 68,4
ALL 79 100
UNANSWE 2
OUTSIDE 2
Question 5:
OPTION AMOUNT % out of 378% out of 81
A 69 18,3 85,2
B 63 16,7 77,8
C 48 12,7 59,3
D 45 11,9 55,6
E 21 5,6 25,9
G 43 11,4 53,1
F 30 7,9 37
H 37 9,8 45,7
I 22 5,8 27,2
ALL 378 100,1 466,8
Question 6.1: Question 6.2:
OPTION AMOUNT % OPTION AMOUNT %
A 7 8,6 A 7 9,6
B 74 91,4 B 11 15,1
ALL 81 100 C 10 13,7
UNANSWE 1 D 5 6,8
E 9 12,3
F 23 31,5
G 8 10,9
ALL 73 99,9
Question 7: Question 8:
OPTION AMOUNT % OPTION AMOUNT %
A 41 50,6 A 2 2,5
B 33 40,7 B 20 24,7
C 4 4,9 C 9 11,1
DIAGRAM 1
0
2
4
6
8
10
12
15 19 23 27 31 35
AGE
A
M
O
U
N
T
Serie1
D 3 3,7 D 4 4,9
ALL 81 99,9 E 8 9,9
F 30 37
G 8 9,9
ALL 81 100
Question 9: Question 10:
OPTION AMOUNT % OPTION AMOUNT % out of 86% out of81
A 18 22,5 A 20 23,3 24,7
B 16 20 B 20 23,3 24,7
C 11 13,8 C 10 11,6 12,3
D 35 43,8 D 33 38,4 40,7
ALL 80 100,1 E 3 3,5 3,7
ALL 86 100,1 106,1
Question 11: Question 12.1:
OPTION AMOUNT % OPTION AMOUNT %
A 14 17,3 A 61 75,3
B 16 19,8 B 20 24,7
C 14 17,3 ALL 81 100
D 4 4,9
E 7 8,6
F 22 27,2
G 4 4,9
ALL 81 100
Question 13: Question 14:
OPTION AMOUNT % of 194 % of 81 OPTION AMOUNT % of 135 % of 81
A 33 17 40,7 A 34 25,2 41,9
B 9 4,6 11,1 B 68 50,4 83,9
C 25 12,9 30,9 C 8 5,9 9,9
D 38 19,6 46,9 D 10 7,4 12,4
E 56 28,9 69,1 E 12 8,9 14,8
F 53 17 40,7 F 3 2,2 3,7
ALL 214 100 239,4 ALL 135 100 166,6
Question 15: Question 16:
OPTION AMOUNT % OPTION AMOUNT %
A 48 59,3 A 10 12,3
B 29 35,8 B 8 9,9
C 4 4,9 C 38 46,9
D 0 0 D 9 11,1
E 1 1,2 E 16 19,8
ALL 82* 101,2 ALL 81 100
* ONE INTERVIEWEE HAS ANSWERED TWICE
Question 17: Question 18:
OPTION AMOUNT % OPTION AMOUNT %
A 77 95,1 A 59 72,8
B 4 4,9 B 7 8,6
C 0 0 C 15 18,5
ALL 81 100 ALL 81 99,9
Question 19: Question 22:
OPTION AMOUNT % OF 146 % OF 76 OPTION AMOUNT %
A 15 10,3 19,7 A 13 16
B 62 42,5 81,6 B 40 49,4
C 10 6,8 13,2 C 25 30,9
D 22 15,1 28,9 D 3 3,7
E 21 14,4 27,6 ALL 81 100
F 16 10,9 21,1
ALL 146 100 192,1
Question 23: Question 24.1:
OPTION AMOUNT % of 153 % of 81 OPTION AMOUNT %
A 35 22,9 43,2 A 32 41,6
B 48 31,4 59,3 B 27 35,1
C 10 6,5 12,3 C 9 11,7
D 25 16,3 30,9 D 9 11,7
E 35 22,9 43,2 ALL 77 100,1
ALL 153 100 188,9 UNANSWE 3
ERROR 1
Question 24.2:
OPTION AMOUNT %
A 16 26,7
B 5 8,3
C 14 23,3
D 10 16,7
E 15 25
ALL 60 100
UNANSWE27*
*BLANC BECAUSE THE INTERVIEWEES HAVE ANSWERED NO IN QUESTION 24.1
Question 25: Question 26:
OPTION AMOUNT % OPTION AMOUNT %
A 51 62,9 A 3 3,8
B 30 37 B 50 63,3
ALL 81 99,9 C 8 10,1
D 12 15,2
E 6 7,6
ALL 79 100
UNANSWE 2
Question 27: Question 28:
OPTION AMOUNT % OF 221 % OF 81 OPTION AMOUNT % OF 297 % OF 80
A 65 29,4 80,2 A 63 21,2 78,8
B 26 11,8 32,1 B 33 11,1 41,3
C 22 9,9 27,2 C 60 20,2 75
D 35 15,8 43,2 D 40 13,5 50
E 19 8,6 23,5 E 17 5,7 21,3
F 12 5,4 14,8 F 7 2,4 8,8
G 15 6,8 18,5 G 32 10,8 40
H 12 5,4 14,8 H 32 10,8 40
I 15 6,8 18,5 I 13 4,4 16,3
ALL 221 99,9 272,8 ALL 297 100,1 371,5
UNANSWE 1
Question 29:
OPTION AMOUNT % OF 374 % OF 81
A 45 12 55,6
B 49 13,1 60,5
C 37 9,9 45,7
D 43 11,5 53,1
E 54 14,4 66,7
F 48 12,8 59,3
G 24 6,4 29,6
H 10 2,7 12,3
I 55 14,7 67,9
J 9 2,4 11,1
ALL 374 99,9 461,8
Question 30.1: Question 30.2:
OPTION AMOUNT % OPTION AMOUNT %
A 19 23,5 A 47 61,8
B 8 9,8 B 3 3,9
C 49 60,5 C 26 34,2
D 5 6,2 ALL 76 99,9
ALL 81 100 UNANSWE 5
Question 31.1: Question 31.2:
OPTION AMOUNT % OPTION AMOUNT %
A 73 90,1 A 53 71,6
B 1 1,2 B 1 1,4
C 7 8,6 C 20 27
ALL 81 99,9 ALL 74 100
UNANSWE 7
12. Har du tidligere gjort dig erfaringer med andre net-dating sider?  
Ja  Nej  
Hvis ja. Hvilke:  
Ex. Love.dk 
 
13. Hvad er baggrunden for, at du har lavet en profil på dating.dk? (Sæt gerne flere 
X’er) 
Jeg har været single længe  Jeg bor et sted med få muligheder  Det giver mig 
mulighed for at vælge og vrage  Jeg vil gerne møde en masse forskellige 
mennesker  Jeg benytter internettet til mange ting i forvejen  
Andet: 
 
14. Hvad leder du efter på dating.dk?(Sæt gerne flere X’er) 
Bekendtskab/Ven  Kæreste  Chat-venner  Flirt  Sex partner   
Andet: 
 
15. Hvor ofte tjekker du din profil? 
Flere gange om dagen  1. gang om dagen  1 gang om ugen  1 gang om måneden  
Sjældnere  
 
16. Hvor ofte henvender du dig til andre profiler? 
Flere gange om dagen  1. gang om dagen  1 gang om ugen  1 gang om måneden  
Sjældnere  
 
17. Hvor stor overensstemmelse er der mellem din profil og din person? 
Stemmer 100 % overens  Har pyntet lidt på det  Passer slet ikke  
 
18. Ved din familie at du bruger net-dating? 
Ja  Nej  Det ved jeg ikke  
 
19. Bruger du andre muligheder for at møde nye mennesker?(Sæt gerne flere X’er) 
Chat  Går i byen  Blind dates  Jobbet  Gennem klubber/foreninger  
Andet: 
 
20. Hvad er fordelene ved net-dating? 
 
 
 
 
 
 
21. Hvad er ulemperne ved net-dating?  
 
  
 
 
 
 
22. Mødes du med personer du har fået kontakt til via net-dating?  
Ofte  En gang imellem  Det kan tælles på én hånd  Aldrig  
 
23. Hvad får dig til at ville møde en person du har ”mødt” via net-dating? 
Chat  Deres profil  Billedet alene  Tlf. samtale   
Andet: 
 
24. Har du mødt nogen, som ikke levede op til deres profil? Ja  Nej  Det sker en 
gang imellem  Det sker en sjælden gang  
Hvis ja; hvordan reagerede du på det?  
Jeg ignorerede det  Jeg kommenterede det, men fortsatte daten  Jeg kommenterede 
det og afsluttede daten  Det betød ikke så meget   
Andet:   
 
25. Har du været i et forhold der startede over net-dating?  
Ja  Nej  Hvis ja. Hvor mange: 
Hvorfor sluttede det?  
 
 
 
Dit syn på forhold og single livet: 
26. Hvordan har du det med single livet?  
Forfærdeligt  Veksler mellem godt og dårligt  Hverken godt eller dårligt  Rigtig 
godt    
Andet: 
 
27. Hvad får dig til at starte et forhold?(Sæt gerne flere X’er)  
Jeg skal være forelsket  Behov for tryghed  Behov for bekræftelse  Lysten til sex  
Behov for stabilitet  Hvis jeg er træt af single-livet  Muligheden for at få børn med 
vedkommende  Mulighed for ægteskab med vedkommende   
Andet: 
 
28. Hvad får dig til at slå op med en kæreste(Sæt gerne flere X’er)  
Utroskab  Kedsomhed  Løgne  Forskellighed  Seksuelle problemer  Mangel på 
tid til mig selv  For mange skænderier  Hvis jeg møder en anden    
Andet:         
 
29. Hvad har du af ønsker for fremtiden?(Sæt gerne flere X’er)  
Karriere  Børn  Kernefamilie  Rejser  Stabilitet  Ægteskab  Velstand  Status  
Tryghed   
Andet:  
 
30. Tror du på at der findes én person, som passer perfekt sammen med dig? 
Ja  Nej   Nej; jeg tror på at der findes flere  Ved ikke  
Tror du at sådan en person kan findes på nettet? 
Ja  Nej  Ved ikke  
31. Tror du på at man kan finde én person som man har lyst til at tilbringe hele sit liv 
sammen med? 
Ja   Nej  Ved ikke  
Hvis ja, Tror du på at sådan en person kan findes på nettet? 
Ja  Nej  Ved ikke  
 
Tusind tak for din besvarelse! 
 
Må vi kontakte dig hvis, der er noget vi gerne vil have uddybet? 
Ja  Tlf.                                     
Nej  
 
 
